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Executive Summary

@) Life360

70 ASX:360
Price: A$43.72 (21/08/2025)
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Target Price: A$53.63 (22.7% Upside)
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Business Overview @ Life360

Life360 is the leading platform for family safety, connectivity, and peace of mind.

— Life360’s Performance Snapshot Operations Information
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Industry Overview @ Life360

Favourable consumer trends are fuelling the company’s growth, with Life360 experiencing minimal macroeconomic headwinds.

Competitors Universe Macroeconomic forces overall assist Life360’s growth potential
Mobile Devices Premium Services
v H @. i w ” . Consumer demand for
/erizon Aerag b g il Star monitoring valuables 16 7% 13 5cy o
) f. ANVER - fl.f L k and loved ones -/ /0 270 110/0
it == AT&T ] /ANWK IteLoc CAGR CAGR CAGR
— by Norton
Life360 is a market leader, even against industry giants like Apple Continual technological
. . advancemer)ts and Location-based Family Safety Smart Tracker
Market position of Life360 new devices Services Market  Apps Market Market

Life360 has grown in all regions since 2020, fueled by demand for family safety and acquisitions:

Canada

4% penetration United Kingdgm . X ) ot
o (@) Lifez60  Sjiobit.  (@tile
w HEADWINDS

1 ;{2 I:)Zc:]::f:szn 1.8% Ifalfarr?epteration Cost-of-living: Sustainability in tech: °® ngislatiQn & privacy:
Life360 viewed as \’ Concerns over » Rising privacy
% non-essential, ‘/ environmental impact -t. awareness spurs
subscriptions risk from widespread use. stricter regulations.
ANZ
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Market Characteristics Anxiety Economy: = Connected life demand: '"Cfe%'ﬁ
""""""""""""""""""""""""""""""""""""" 40% of parents view Subscription fatigue ownership: .
. e N . Rising pet ownership
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User : :
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Investment Thesis 1: Foundations for the Family Super App

@) Life360

Life360’s subscription scale and cross-platform reach fuel its evolution into the family super app.

Compounding monetisation flywheel drives growth

Triple tier international rollouts drives step ups in ARPPC

Australia & New
Zealand

Large free base of engaged MAUs converts to paid services over 1-36 months

$135

average revenue per paying
circle (ARPPC), Jun 2025

25M )

Canada

p 8%

growth YoY

The cross-platform, OS-neutral app is increasingly difficult to substitute

25% e e

paying circle users, growth YoY ] o
Jun 2025 | 3 5 y 5 /O
! 0 VS
0, I International ARPPC United States
® 8 8 ° 0 M ’ 2 5 /0 1 growth ARPPC growth
MAUS, Jun 2025 growth YoY N @ e e e e e e e e e e e e e

United Kingdom Tiered plans are
mixed higher as

- they launch
internationally,
<3 driving revenue

as users upgrade

___________________ <
International ARPPC growth :
outpaces U.S. growth "

|

A direct monetisation tailwind 1

/

Family OS Cross-Platform . g g

oo A Counter
o L) Picadilly Peasants Positioning
45%
Paying Circles are
cross-platform Scale
e e e e e e e - Economics
Lo . . . . \
Increasztiivsvltchmg ImproveR: ti‘:te"t'on |' As the main cross-device tracking hub, I o
1 Life360 uses network effects to unite | Switching
+  Multiple family + Constant addition I devices and family members in one I Costs
members reliant on of new services 1 ecosystem 1
the same app boosts retention 1 1
+ Ecosystem of + Families with 2+ 1 \ 4 1 Z¥ Branding
historical family services churn less 1 . ope |
data 1 Improved retention and upsell opportunities |
N e e e e e e e e e e e e e e e e e o 7

INVESTMENT THESIS

OS-neutral leader in family safety where
Apple/Google can’t compete.

Scale lowers costs per user, making rivals
unable to match features or pricing.

Families build routines, integrate devices,
recurring subscriptions. Inconvenient to switch

Life360 name associated with trust and family
safety- strengthening retention




Investment Thesis 2: Monetisation & Unit Economics Mispriced @ Life360

Life360’s free-to-paid conversion and monetisation are far stronger than market consensus.

Freemium Model and Network Effect Monetisation via Advertisements and Data
Market Models Unit Economics Too Flat Advertisements Data Analytics
- e . arity
Composition of MAU Market Expectations Uber
Hardware . Only serve relevant 7305 724pm 24 Driving dat: bl
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Subscribers (Int’l)
L 4% Monetises users Temeh 6 o Data licensing
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CAPITAL MANAGEMENT

> W arity: B9 e I I I I o Increasing bottom
0 84% line growth
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INVESTMENT THESIS




Investment Thesis 3: Investor Blind-Spots to Hardware Revenue

Multiple macroeconomic tailwinds are helping guide Life360 hardware rollouts to success.

Life360’s Expansion is Supported by Macroeconomic Tailwinds Market Mispricing
e .
. ! | Topic Presence in Lif Repor
Surge in Pet Growing pet ownership drives demand for | 2H FY2025 I opic Fresence €360 Reports
1 . . . . i Introduce pet add-on to I 100% 100%
Ownership tracking solutions and boosts ARPU per family i subscription ! 100% i :
t______ Sdbscniption ' i Narrative Disconnect g
:“_“““;\_(_2“2“““““1' 80% i Street is “fixated” on other revenue !
2 Aging Rising elderly demographics expand TAM for ' Roll-out of w Or ?)I devi i | performance with weak Iong-term
Population Life360’s upcoming safety wearables 1 Rofi-ou ?w eelf‘j:rlye evices 60% | hardware eXpectstIOfrls, extrapolating
! ' current softness. '
it ittt vttt rirtrileivtrieis 40%
. ' Long-Term | 20%
. . . . . 1 o
S0 Civome. incremewiimness o oo fo famiysafory | Life360supportedby higher | 20% ] -
| fsposableincome o S
Subscription Revenue Other Revenue Hardware Pets and Elderly

Life360’s Pet Tracking and Elderly Services

> 25%

Spending on pets

7% CAGR

2025-2035

ARPU expansion. Every new pet
is higher monetisation per family.

Near zero CAC - upselling to an
existing paying family circle.

Pet trackers in premium plans
boost ARPPC.

INVESTMENT THESIS
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90
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65

1.1bn

2025

Life360 TAM

2024

+6.1bn

2026

1.9bn

2035

Elderly
Population

Increase network
effect. Engagement
across 3 generations

Brand trusted by
parents - credibility
extends. CLV increases

Higher ARPPC. Tie into
tier pricing to upsell
premium packages

Gross Profit Margin

30%

25%

20%

15%

10%

5%

0%

Potential for the new generation
of hardware to drive a new
wave of growth

16.91%

Market Implied

5y CAGR

Hardware Revenue and Gross Margin Forecast

Historical Forecast

FY2022AFY2023AFY2024A FY2025E FY2026E FY2027E FY2028E FY2029E FY2030E

Forecasted

140,000

120,000

100,000
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60,000

40,000

20,000

0

Hardware Growth

18.88%

Actual Projected
CAGR

Mispricing of hardware

@ Hardware sold near

cost to drive
MAU/sub growth

@ Focus on subscriber

scale over margin

Future: increase in
prices to match
competitors

Current margins
understate long-
term economics




@) Life360

Valuation
Multiple valuation methodologies were used to triangulate the intrinsic value of Life360.
Spot Pri
Methodology i‘; 1379
52 Week

|

Analyst Coverage

Relative

EV / EBITDA

Fundamental

EV / ARR Exit
Multiple

Perpetuity

VALUATION

Key Insights

$43.72 $53.63 22.7%
pside

128.6x 91.3x 25.8%

EV/EBITDA EV/EBITDA IRR

Triangulated Value

60% 30% 10%

Fundamental Relative Precedent
Valuation Valuation Transactions
EV/ARR and EV/ARR EV / Revenue

Perpetuity EV / EBITDA
Approach
DCF Sensitivity




Management, People & Culture @ Life360

Life360’s management fosters a people-first culture built on trust, inclusivity, and collaboration.

Meet Life360’s Trusted Leadership Team Insights FY26 Management Outlook
Lauren Russell Justin Heather

@
@

Cultures

Antonoff Burke Moore Houston

Management prioritises
subscriptions and partnership
(Aura, Arity, Placer.ai).

Diversity
CEO CFO CTO CPO CMO CRO
~20 years at 30+ years as 15+ years in 20+ years in HR 20+ years in digital ~17 years in
Microsoft and financial executive consumer tech leadership for high- marketing with product After years of scaling,
previous president across public and including Instagram growth tech senior roles at management, management targets sustained
of GoDaddy private companies & Facebook companies Netflix & Google joined from Tile

cash flow and profitability.

! Favourable level of insider ownership growth highlights !
! management’s confidence !

Key Views and Values

Family First: Decisions prioritise family
safety, connection, and real-world benefits.

"

Ongoing rollout of safety and
family features to maintain
leadership and user value.

"

The company uses Al to improve
accuracy, safety, and insights,
boosting platform value.

B |nstitutions 60.06%
B General Public 35.30%
B |ndividual Insiders 4.64%

MGMT

Insider Ownership

Management investing more
into Life360:

» 1,285,100 shares sold

» 2,705,293 shares bought
In the last 3 - 6 months

Salary and
Benefits

Trust and Transparency: Focus on privacy,
ethics, and transparency to build confidence.

Career
Opportunlty

Collaboration: Teamwork internally and
through partnerships to drive success.

r
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ESG Analysis

@) Life360

Life360 is committed to strong ESG practices, focusing on sustainability, ethical supply chains, and transparency.

Social

Governance

Greenhouse Gas Emissions (t CO,)

H i
1 ]
1 .. 1
I > Tile and Jiobit Emissions eased
! C through efficiency |
: acquisitions grew and smaller office !
1 emissions in 2022. :
: i
! i

footprint in 2023.

Life360 supports nonprofits through yearly donation programs:

* ¢ |SAVE
$§reaM - & THEM
Ru BIcuN Best Friends ALL
u St.Jude Children’s
f t::/%;;; P Research Hospital
u n I Ce \“‘\_/K_’y Finding cures. Saving children.

ALSAC - DANNY THOMAS, FOUNDER

Life360 also offers the Employee Resource Group program to
foster community, inclusion and development:

% G L ¢
Mental Health Parents Women in Tech Toastmasters

O Life360’s governance reflects its family-first values,

prioritising trust, transparency, and accountability:

Data & Privacy

Life360 builds trust through transparency, user
choice, global privacy law compliance, and regular
employee training.

ESG Reporting

Life360’s ESG Committee drives its sustainability
roadmap, ensuring transparency through ESG and
emissions surveys with partners like Pathzero.

Modern Slavery

Life360 combats modern slavery by enforcing
supplier compliance with its Code of Conduct and
contractual human rights obligations.

Very Poor

ANALYSIS

B

Very Good




Risks and Mitigation @ Life360

Despite Life360’s positive outlook, several risks pose as a threat.

Privacy and Regulatory Risks (EU) Cybersecurity Threats Market Share Dilution

1 Governments are tightening rules around data 2 Life360 faced a data breach in 2024, and any 3 Big tech (Apple “Find My”, Google “Family Link”)
collection and location - sharing future events can decrease credibility could expand their family-safety features

Affect of Regulation on Share Price

Affect of Cyber Threats on Share Price Affect of Dilution on Share Price

! ! ! I
| | |
" 56.00 1 | 54 | 1 56 1
| 5400 | | 535 | I 54 I
I 52.00 : I 53 : I 5 :
| | |
: 50.00 | \ 525 1 I 50 1
| 4800 1 | 52 1 | 48 1
| 46.00 | | 515 | | 46 |
1 4400 ! 1 5 ! 1 44 |
| ! | o !
I 42.00 I | 505 \ 1 " 42 )
| 4000 | Y 1 1 . 5 5 5 5 5 1
L 0% (1%) (2%) (3%) (4%) (5%) | L 0% (1%) (2%) (3%) (4%) (5%) I L 0% (1%) (2%) (3%) (4%) (5%) I

! ! . . .

I Moderate Impact and Low Probability I Moderate Impact and Probability i High "T‘pa“ a'nd Med|um Fizlbalollisy

1 - . 1 . . - . I Potential decline in market share, slower

: Margins may fall from regulatory costs; : Negative headlines can affect Life360’s : user erowth. and weaker ARPU

1 ad revenue could drop if European 1 credibility, hurting user growth and [ aﬁsion i|’1‘| acting revenue

: partners exit due to less targeted ads. : triggering churn. : p , Imp J

H H §  momentum.

Mitigation Mitigation Mitigation
. . Leverage Life360’s Implementation of Maintain clear incident . Strengthening
Proactive compliance o2 . Emphasise OS-neutral . oL
1 with governments 2 family-first & trust 1 advanced cybersecurity 2 response and 1 advantage 2 differentiation and
& brand positioning measures transparency protocols & network effects.

RISKS AND CONTROLS




Investment Recommendation @ Life360

The market undervalues Life360 by extrapolating near-term weaknesses, overlooking its structural growth, monetisation flywheel, and profitability runway.

Privacy and Regulatory Risks (EU) Price Catalysts

$53.63 22.7% Undervalued = )

a4 ;
Current Price Target Base Case L
(21/08/2025) Price Upside BUY @ Life360 es
iré e
\\¥ al - m 4,/

International penetration acceleration

Capital light business

model creates strong

position for strategic
investment.

Continued strong
growth in recurring

]

1

1

1 .
i Long-standing
!

' revenue streams in

1

i

1

L

partnerships & value
creation in Al

. ) As Europe and ANZ show sustained triple-tier
Integration.

adoption, investors will be forced to re-rate
Life360 from a “U.S.-only app” to a global
platform with long runway

Infrastructure Solutions.

L ——
L ——
L ——

Alignment with TDM'’s Philosophy

Conversion & ARPPC uplift disclosure
A strong leadership team combines

founder vision with professional
execution, supported by a mission-driven
culture that scales.

Life360 operates in a vast, growing
market with clear product-market fit and
low friction adoption, extending its role as
the Family OS.

As management reports rising Paying Circle
conversion and ARPPC mix-shift, consensus
models built on flat unit economics will be reset
higher

Launch of pet tracker & elderly wearable

Hardware transitions to margin contributor.
Street fixation on ads will miss this, and new
vertical uptake will reveal the underestimated role
of hardware in Life360’s monetisation engine

The market undervalues Life360 by
extrapolating near-term weaknesses,
creating a dislocation between price and
long-term potential.

Network effects, switching costs, and OS-
neutral positioning create a durable moat
that incumbents cannot easily replicate.

RECOMMENDATION
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TDM'’s Portfolio

@) Life360

TDM Growth Partners have exhibited historical success

75,
‘(j'fvi
(.T =3 = = ' Founded in 2005, by
{se \;/ ;, Tom Cowan (L), along

Compounded capital at

25% pa

for the last 20 years

with co-founders

Hamish Corlett (R)
and Ben Gisz (M)

89x

Initial client investments

Current Portfolio Holdings

et N2 ROKT
C Culture Amp BLOCK cvent

. Ellie = slack

-!- League

O MINDBODY,

aconex

Investment Philosophy

GROWTH OPPORTUNITY

. Identifies large and growing
markets over the long-term

. J
— 00—
COMPETITIVE ADVANTAGES

. Utilises Helmer's 7 Powers
Framework to evaluate future
and current holdings

—Q—

VALUATION

. Investment in public companies
where: market price < fair value

. Look to compound capital at
high rates for private investment

“~

Public investments must grow
organically at

>20% pa

Private investments must be scaling

\. J
-, —
PEOPLE & CULTURE

. Believe people & cultureis a
driver of long-term success

. Assess managerial competence
and character

towards public markets and have

>$50M

in revenue

$75-300M

Invested per portfolio company, often
increasing the amount over time




Product Summary @ Life360

The company offers three main products, their main app and two tracking devices

(@) Life360 tile jiobit

by Life360

Location sharing & item i
tracking
Driving safety- roadside B
assistance, crash detection,
etc.
Digital safety & alerts @ i
Emergency dispatch cote Smart tag aimed to track pets, kids, :

P : oma—— :and the elderly with a complimentary
Bundled services, an “all- i i i app for loved ones to monitor
in-one solution for real SOS button to alert your Track & find items- : ' L
life” circle members luggage, bags, wallets, i = eesesc é~ Bluetooth alerts to keep

ER . ‘ keys etc. P s, iN loved ones close by

Q ! Sara triggered an SOS ! § § o000

,H,H\H\ Add a care team to respond

#1 4.8/5 to location changes
US Lifestyle ](':gng:- Star Ratingon 10.4M+ 1.45M 10 day | Alertbutton & SOS mode

App app store Battery life for the tracker user
Monthly active Tile Sets of keys found

o
devices in 2024 m History of location data




Primary Research

@) Life360

Circle Tracking Map & Advertise Journey & User History Other Bundled Services

lsuee g3

%

BRENT
BLEY

WILLESDEN

()

HAMMERSMITE

= cHisw "
o NLCHISWICK _AND FULHAM

@ -
£
ACTON b*mQNmou

WMRND cHEISEA

= @ Checkin 9 setUp

Picadilly Peasants v
EDGWARE FRIERN
BARNET
®
(hoon)
@

The Regentis
Park &

RATTRRSFA

Bike test London

S0U

Wool

HAR

ISL

CAMDEN

Ad

A

@

nford Village

5 mi Drive

7:30 pm - 7:24 pm (24 min)

v_,\/w

fi7o]

75 mph 6

Top Speed Events

Crash Detection

7 mi Drive
4:29 pm - 5:00 pm (31 min)
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TIME SENSITIVE

Nick

? Arrived at Uni

[T
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k| |

“

Add your Home X
Add your School X
Add your Work X
Add your Gym X
Add your Grocery Store X

Digital Safety

@ Data Breach Alerts

View all breaches

2\ ID Theft Protection
@ o

Get $25k USD reimbursement of stolen funds
and restoration support. Learn more.

Driving Safety

S
Crash Alerts

@ E(nergequ Dispatch

Get your family immediate help in a collision.
Learn more.

Family Safety Assist

Get your family immediate help in a collision.
Learn more.

Family Safety Assist
J}\ l’l??dsiurire‘Asslstan:e N
o-0  Gol
Q Stolen Phone Protection 5

Disaster Response

Medical Assistance 5
>

@ Travel Support N

Emergency Contacts

0 contacts added

@

Membership




New CEO @) Life360

2007 2021-22 2023 2025
- - .

Chris Hulls co-found Acquisition of Tile Lauren Antonoff Lauren Antonoff
Life360 and is CEO and Jiobit joins Life360 as COO named CEO
Chris Hulls Lauren
Antonoff
Privacy and Market Challenges: Experience:
He navigated early skepticism and privacy Joined Life360 in 2023 as COO; former
concerns, building trust while sustaining GoDaddy US Small Business President
strong organic growth and high user and Microsoft product leader on

retention. SharePoint and Office.




Helmer’s 7 Powers Analysis @ Life360

Switching Costs Network Effects Counter-Positioning

|
1

Direction '

____________________ 1 e | e | e |
| | | 1

1 Large global user base and subscribers : 1 Integrated profiles and networks create : 1 Life360’s value grows as more families : 1 Life360’s freemium, family-focused :

I' reduce per-user costs, making it hard for | | switching costs, as families lose 1 ! join, increasing stickiness and reducing ; ! model stands out; rivals risk revenue if

: rivals to match features or pricing. 1 : convenience and history if they leave. 1 : likelihood of switching. 1 : they pivot. 1

| 1 1 |

: Strength ! Strength ;! Strength ;! Strength |
| | |

; Lo ' Lo Lo ' l

1 Direction : 1 : 1 Direction : 1 Direction :
| | | 1

| 1 1 |

: P! P! ! I

| | | 1 a

Refined onboarding, safety, and privacy
processes create operational advantages
that are hard to replicate.

Unique data, partnerships and brand trust
create defensible advantages that
competitors can't easily replicate.

Life360 is a trusted leader in family
location services, differentiating strongly
in parental and family-focused tech.

Strength

Strength

|
|
1
|
- —
|
Direction :
- J
|

Direction

|

|

|

|

|

Strength 1

|

|

. . I
Direction "
|

|

T




Porter’s Five Forces

Threat of New Entrants - Moderate

. Barriers due to high R&D and marketing expenses

«  Strong brand loyalty and trust regarding family safety

. Replicable technology, but it is expensive

. Switching costs are high for those on bundled paid plans

' Bargaining Power of Suppliers - Moderate

. Heavy dependence on cloud and technological infrastructure providers
. Many alternative suppliers available :
*  Costly and complex to switch between these suppliers Competitive
. Reliance on powerful app stores

Threat of Substitutes - Moderate/ High
. Many existing substitutes, though many don’t provide bundled services
»  Switching costs are high for those on bundled paid plans
. Switching costs are low for those on free versions of the app
Bargalnlng Power of Buyers - High
. Large free user base (~96%) = low switching costs for these buyers
«  Sensitivity to the price of plans & their perceived value -
. .. . . . . Bargaining
. Buyers' decision to leave depends on if family/friends remain
) : Power of

Competltlve Rivalry - High

. Competes with large tech giants, who can easily expand

. Rivals offer free core services; but lack bundled services

. Low switching costs for free users

. High industry growth reduces the natural intensity of rivalry

----------------------------------------------------------------------------------------------------------------------------------------------

Threat of New
Entrants

Bargaining
Power of
Suppliers
Threat of
Substitutes




Industry Growth Drivers @ Life360

Life360 is positioned in multiple markets as they offer a bundle of services, and future market growth is key to understanding Life360’s growth potential

Markets of Interest & their Drivers

Uy
..........................................................................................................................................................................................................................................................................................................
o .

N .

Location-Based Services Family Safety Apps Pet Tracking Elderly Monitoring

16.7% 13.5% 11.0% 7.0% 10.7%
CAGR CAGR CAGR CAGR CAGR

. Rising smartphone use . Rising parental safety- . Rising demand for item . Rising pet ownership S Ageing population
+  Growing demand for ‘anxiety economy’ tracking and loss/theft «  Higher spending on pet *  Rising healthcare costs push
handheld navigation . Increased screen time & prevention safety home monitoring
. Improved location social media usage . Increased travel post- . Growth of GPS collars & . Growing need for elderly
technology accuracy . Earlier adoption of phones pandemic tracking for pets care (falls & emergency
. Normalisation of digital tools . Rising insurance costs driving alerts)
in households v prevention

T T TT T T Cross-Sectional Driver: Technological Growth ~  ~~============= I

' 1 $14.18B :

| Smartphone adoption 14 o CP.GR |

= o
: & technology Increasing network of 212 22 |
I advancements satellite constellations @ 10 !
= |

! Increasing adoption g8 $6.408 I

: @ & creation of loTs Artificial intelligence g ¢ $5.268 I

" Q integration and 5 4 1

I («p)  Stronger 5G growth 2 :

I $ networks 0 I

1 2024 2025 2026 2027 2028 2029 1




US Macroeconomic Analysis

As Life360’s main consumer base, US macroeconomic conditions can affect a large portion of the company’s sales

Consumer Sentiment Inflation Rates

Index
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Somewhat persistent decline since 2021 due to recession indicators, poor labour .

market & the effects of Trump’s tariffs

Reflective of high inflation for a long period of time .
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COVID-19 pandemic and associated supply shocks contribute to the initial surge in
2021-2022

Labour market tightness and volatility in the energy and auto sectors contributes to
conditions in 2022

Tariffs, rising producer prices, labour shortages are a few drivers of the 2025 spike

Interest Rates
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Aggressive increases in rates to reduce inflation
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ANZ, Canada and Europe Industry Analysis

@) Life360

As Life360 aims to focus expansion on Australia, New Zealand, Canada and Europe, growth levels in these countries are analysed

Australian Industry for Software Applications

26.7%
CAGR for digital
transformation market

5.8%
Forecasted CAGR for IT
services sector (2025-
2029)

Industry Context

Australian tech sector boosted by
smartphone adoption, investor interest, and
potential RBA rate cuts.

Competitive Landscape
Life360 is the 15th most used app in
Australia, reflecting its strong presence and

trust among Australian users.

Outlook

3 Well-positioned for growth in Australia,
driven by smartphone adoption, demand for
family safety, and strong tech momentum.

Canadian Industry for Software Applications

US$73bn

value for the Canadian
software market in 2024

11.2%

CAGR driven by
enterprise Saa$S, mobile
and cloud development

Industry Context

Canada’s tech market is growing rapidly,
driven by software innovation and cloud
adoption.

Competitive Landscape
Canadian telecom companies also bundle

n tracking and safety features, adding

competitive pressure.

Outlook
3 Canada’s subscriber and revenue growth
will be driven by marketing, partnerships,

and product innovation.

European Industry for Software Applications

€490 bn

Europe’s software
development industry

7.0%

CAGR due to increased
cloud services, Al and
software creation

Industry Context

Europe’s software market is mature and
shaped by strict regulations like GDPR,

demanding strong privacy and security.

Competitive Landscape

Life360 competes with European startups,
telecom bundles, and tech giants in location
and safety.

Outlook

Europe is a key growth opportunity if
Life360 can navigate regulations and local
preferences..

H




Global Data & Tiered Plans @ Life360

US State Penetration Highest Monthly Annual Users Highest Revenue

1. UK 1. UK
2. Brazil 2. Australia %
10% 3. Maexico 3. Canadax
4. Australia % 4. Brazil
) 5. ltaly % 5. Mexico
= 6. Philippines 6. Germany %
7. Malaysia 7. Japan
8. Canada % 8. South Africa
9. Spain % 9. Netherlands %
10. Thailand 10. Malaysia
* = Triple tiered plan offered
Free Silver Gold Platinum
2% Membership Membership Membership Membership
Im $0.00/mo $7.99/mo $14.99/mo $24.99/mo
6% 12% of US 84% of US 4% of US

paying circles paying circles paying circles




Competitors - Apple VS Life360 Data @ Life360

Google Search Interest
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Trading Comparators

Spreading trading comparators

alinputs Units

Refresh Date

Recent C: Date
Ticker TICKER
Company Name NAME

Last GlosingPrice
Last Reported Fiscal YEAR End
Last Reported Fiscal QUARTER End

Comp1 Comp2 Comp5 Comp6 Comp7
ASX:360 ASKXRO NYSE:SPOT NASDAQ:BASE NASDAQ:CRWD NYSENOW NASDAQ:SHOP NASDAQ:PLTR
Life360 Xero Spotify Couchbase Crowdstrike ServiceNow Shopify Palantir
$167.98 $669.47 $42055 $886.75 $14211 $156.74
16/05/2025 3111212024
A NA

NASDAQ:SHOP
Inputs
Source 100 10K 20F BK (A3 8K 10k
Date of Source 30/06/2025, 15/05/2025 31112/2024 31/12/2024 0/01/1900 0/01/1900 0/01/1300
Basic Share Count 77.52 154.64 203.84 52.35 249.25 208.20 122042 2274.26
RSUs/PSUs/Cther 0.00 0.00 073 0.00 0.00 0.00
Total Basic Share Count 7752 15484 204.57 52.35 249.25 208.20 122042 2274.26

Options Detail

Options Type

Option Tranche 1

Qutstanding

Qutstanding

Quistanding

Outstanding

Qutstanding

Quistanding

Outstanding

Quistanding

NYSE:SPOT NASDAQ:BASE NASDAQ:SHOP NASDAQ:PLTR

Inputs.

Source Quarter Quarter Quarter Quarter Quarter Quarter Quarter Quarter

Date of Source 30/06/2025 NA NA 0/01/1900 0/01/1900 0/01/1900 0/01/1500 0/01/1900
Assets
Gash and Cash Equivalents

Gash 433 768 4781 ki 4614 3124 1,542

Short Term Investments [} 2,667 17 [} [} 4,278

LongTerm Investments ] 1635 ] ] ] 5236
Gash and Gash Equivalents 433 768 9,083 147 4614 3,124 11,056 6,000
Other Assets

Accounts Receviable 193 71 a9 809 1696 350 747 484

Inventory ] ] ] ] ] ] 0

Goodwill & Intangibles 1179 1249 [} 1,039 2,007 527 0

Equity Method Investments a4 ] ] ] ] ] 0

PPEE 123 188 7 1,985 595 4

Other Non-OperatingAssets 4 200 2% 5010 4561 432
Liabilities
Short Term Debt

Short Term Debt [ 1,229 [ [ [ [ 919 0
Total Short Term Debt [ 1,229 [ 0 [ [ 919 0
LongTerm Debt

LongTerm Debt 309 [ 1539 [ 744 1,490, 0 0
Total Lang Term Debt 309 [ 1,539 [ 744 1,490 0 0
Equity

Minority Interest ] ] ] ] ] ] 0 0

Preferred Stock [ [ [ [ [ [ ] 0
Total Equity 2,196 5,524 127 5,524 1,557 H 416 2,196
Market Valuation Units ASY:360 ASX:XRO NYSE:SPOT NASDAQ:BASE NASDAQ:CRWD NYSE:NOW NASDAQ:SHOP NASDAQ:PLTR
Market Value of Equity

Price Per Share PRICE 8517 167.98 £89.47 2437 42055 86.75 4211 15874

Fully Diluted Shares Outstanding __FOSO 8561 15694 20939 5574 24925 208.20 1.226.96 232092
Market Value of Equity MKICAP 729161 26,363.02 144,369.10 1,356.20 104,822.09 184,621.35 17436292 36842281
Net Debt

Total Debt DEBT 309.02 122857 1539.00 0.00 74435 140.00 919.00 0.00

Minority Interest MININT 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

Preferred Stock PREF 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

Cash and Gash Equivalents CasH 432.71) (768.43) (9083.00) (147.17) (4514.15) (3124.00) (11056.00) (6000.42)
Net Debt NETDEBT (123.69) 460.15 (7544.00) (147.17) (3869.80) (1634.00) (10137.00) (6000.42)
Enterprise Value ENTVAL 7,168 26823 136,825 1211 100,952 162,987 164,226 362,422

Number ot Options 482 181 640 3.89 1375 53.16
Exercise Price $6.05 §134.05 §17049 $21.10 §7453 §19.42
Number of Options Exercised 282 181 640 389 0.00 0.00 1375 5116
Option Proceeds 2014 24358 109155 8216 0.00 0.00 102477 1032.41

Option Tranehe 2
Number of Options 522 4.00 484
Exercise Price $26.03 $86.11 $1024
Number of Options Exercised 572 400 0.00 494 0.00 0.00 0.00 0.00
Option Proceeds 13578 34484 0.00 5061 0.00 0.00 0.00 0.00

Option Tranche 3
Number of Options
Exercise Price
Number of Options Exercised 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Option Proceeds 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

Option Tranche 4
Number ot Options
Exercise Price
Number of Options Exercised 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Option Proceeds 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

Total Options Exercised 1003 581 640 884 0.00 0.00 1375 53.16

Total Proceeds from Options 16292 586.02 109155 13277 0.00 0.00 102277 1032.81

Shares 194 350 158 545 0.00 0.00 721 650

Net Dilution from Options 810 230 as2 339 0.00 0.00 654 4666

Diluted Shares Outstanding

Shares Outstanding 77.52 15464 20457 5235 24925 20820 122042 2274.26

Net Dilution from Options 8.09 2304 4819 3388 0.000 0.000 6539 26658

Fully Diluted Shares Outstanding 8561 156.94 209.39 5574 249.25 208.20 122696 2320.92

Annual Recurring Revenue ASXXRO NYSE:SPOT NASDAQ:BASE NASDAQ:CRWD NYSENOW NASDAQ:SHOP NASDAQ:PLTR
inputs.
Source Quarter Quarter Quarter Quarter Quarter Quarter Quarter Quarter
Date of Source
ARR
Annual Recurring Revenue ARR 416,00 1554.00 14960.00 25210 4240.00 3110.00 8103.00 203100




Understanding Relative Valuation - EV / ARR

Market Cap
EV
LTMEV / ARR

58.8x
23.8x
20.3x
17.2x 17.3x
9.1x
- 4.8)(
ASX:360 ASX:XRO NYSE:SPOT NASDAQ:BASE NASDAQ:CRWD NYSE:NOW NASDAQ:SHOP
@ Life360 e Q servicenow I
7,292 26,363 144,369 1,358 104,822 184,621 174,363
7,168 26,823 136,825 1,211 100,952 182,987 164,226
17,2x 17.3x 9.1x 4.8x 23.8x 58.8x 20.3x




Trading Comp Output

General Inputs

Units
All dztz linked to Tnputs'tzb

AUDYUSD
Shares Dutstanding
CDI Ratio
Ticker NAME ENTVAL MKTCAP PRICE ARR
Enterprise Market
Ticker Company Value Cap Price ARR EV /| ARR
ASX:3E0 Life380 7.188 7252 £85.17 416 17.2x
ASX:XRO Xero 26,823 26,363 S167.28 1554 17.3x
NYSE:SPOT Spotity 138,825 144,383 S8B5.47 14360 B.1x
NASDAD:BASE Couchbase 1211 1,358 £24.37 252 4.8x
NASDAC:CRWD Crowdstrike 100,852 104,822 £420.55 A240 23.8x
NYSE: MOW ServiceMow 182,287 184,821 SBBE.75 3110 58.8x
NASDAC:SHOP Shopify 164,226 174,363 514211 8103 20.3x
Mean 21.6x
Medizan 17.3x
Max 22.0x
Min 7.Ax
EV/ARR Units Low Medizan Mean Hizh
EV/ARR T.Ax 17.3x 21.8x 22.0x
ARR 418 416 416 416
Enterprise Value 3,082 7.180 B.595 5,158
Plus: Cash 434 434 434 434
Less: Debt ane ane ans ans
Equity Value 3.207 7.305 8,120 8,253
NASDAQ Share Price 37.48 8533 10€.52 108.55
ASX Share Price 12.48 4437 55.39 56.44
Summary Low Bar Hizh
EV/ARR 12.48 36.26 56.44




Precedent Transactions

ion 9
Exchange Rates
AUD/ GEP 2.08
AUD/USD
Target Linkedin Ring Slack OwnBackup Twitter CyberArk Core Scieintific Depop Afterpay Slack
Currency uso UsD usD usp usD usD usD usD AUD uso
Company Name NAME Linkedin Ring Slack OwnBackup Twitter Cyberark Core Scieintific Depop Afterpay Slack
Date of Transaction DATE B/12/2026 12/04/2018 21/07/2021 16/10/2024 042022 30/0772025 I 31/01/2022 111272020
1Day Prior 1D 65.22 MA 42.88 MNA 45.85 434.48 18 96.66
1Week Prior 1w 60.45 A 2958 NA 48.03 376.15 17.07 104.43
1Month Prior M 59.28 HA 2558 MA 33.03 406.88 12.18 118.29
AUD Adjusted Prices
1Day Prior 101.74 MA 66.89 MNA 7153 6777 28.08 NA 96.66 66.89
1Week Prior 94.30 HA 46.14 NA 7453 586.79 26.63 NA 104.43 46.14
1Month Prior 92.48 HA 39.90 MA 51.53 634.73 19.02 MNA 118.29 39.90
Gontrol Premium
Offer Price op 196.00 HA 45.42 NA 54.20 471.54 54.20 NA 135.45 54.20
OfferPrice 305.76 70.86 84.55 735.60 84.55 12545 B4.55
Control Premium cp 200.52% 5.62% 18.21% 8.53% 201.11% 29.80% 26.40%
(Acquirer
Ticker MASDAQ:MSFT MASDAQ:AMZN NYSE:CRM NYSE:CRM
Company Name Microsoft Amazon Salesforce Salesforce Al Palo Alto Metworks: Etsy Inc Square Inc

Deal Structure

Linkedin OwnBackup Twitter CyberArk Core Scieintific Afterpay
Target
Offer Value ov 38100.00 1071.66 37z00.00 2B00.00 55500.00 37800.00 13700.00 2100.00 16100.00 37200.00
Plus: Net Debt ND (2700.00) 0.00 (933.46) 0.00 (1100.00) (1100.00) 0.00 0.00 (349.78) 0.00
Enterprise Value EV 35400.00 1071.66 36266.54 2600.00 54400.00 36700.00 13700.00 2100.00 17750.22 37200.00
Payment Method
Cash 38100.00 1071.66 22500.00 2600.00 55500.00 34200.00 800.00 2100.00 0.00 22500.00
Cash % Deal Value 100.003% 100.00% B0.48% 100.00% 100.00% 90.48% 5.84% 100.00% 0.00% B0.48%
Equity 0.00 0.00 14700.00 0.00 0.00 3600.00 12900.00 0.00 18100.00 15600.00
Equity % Deal Value 0.00% 0.00% 39.52% 0.00% 0.00% 9.52% 94.16% 0.00% 100.00% 41.94%
Target Gompany Fina Twiitter
Revenue REV 4190.00 200.00 1070.00 132.10 6980.00 1750.00 656.61 86.55 670.93 1070.00
EBITDA EBITDA 414.58 MA (373.01) 9140 970.23 350.00 (23.81) 130 43.65 (373.01)
EBIT EBIT (155.22) HA (411.47) NA 375.86 (104.44) (189.90) 0.38 2869 (411.47)
Met Income NI (220.92) HA (457.23) MNA (304.89) (139.77] (1510.00) MNA (67.37) (457.23)




Understanding Precedent Transactions - EV / Revenue

==
ey i wese e sl 539
26.5x
24.3x
21.2x 21.0x 20.9x
8.4x
5.4x
. [ 1S
m rl n g [ . Qun{backup} c @ . ‘ afterpay®
. CORE SCIENTIFIC
slqck CYBERARK
Offer Value 38,100 1072 37,200 2,800 55,500 37,800 13,700 2,100 18,100
EV 35,400 1,072 26,267 2,800 54,400 36,700 13,700 2,100 17,750
EV / Revenue 8.4x 5.4x 33.9x 21.2x 7.8x 21.0x 20.9x 24.3x 26.5x
EV / EBITDA 85.4x NA NA 30.6x 56.1x 104.9x NA NA 406.6x




Understanding Precedent Transactions - EV / EBITDA

406.6x

EV/EBITDA Units Low Median Mean High

EV/EBITDA 56.1x 85.4x 136.7x 285.9%

LTM EBITDA 55,733 55,733 55,733 55,733
Implied EV 3,124,904 4,758,908 761978 plot Area 15,935,856

Plus: CGash 434,228 434,228 434,228 434,228

Less: Debt (309,298 (309,298) (309,298 (309,298)
Equity Value 3,249,834 4,883,838 7,744,716 16,060,786

NASDAQ Share Price 37.96 57.05 80.46 187.60

ASX Share Price 51874 $20.66 $47.04 $97.55

104.9x
85.4x

56.1x

Qun {backup} , c afterpay®

CYBERARK
Offer Value 38,100 2,800 55,500 37,800 18,100
EV 35,400 2,800 54,400 36,700 17,750
LTM EV/EBITDA 8.4x 21.2x 7.8x 21.0x 26.5x
LTM P/E 85.4x 30.6x 56.1x 104.9x 406.6x




Precedent Transaction Output

General Inputs

Units

All data linked to Tnputstab

AUDMUED
Shares Outstanding 856124
CDI Ratio 3
NAME DATE 0 iw 1M opP CcP o ND EV REV EBITDA
Target Company Transaction Details Deal Structure Target Fi Multiples
Date of Transaction 1 Day Prior Price 1 Week Prior Price 1 Month Prior Price Offer Price Control Premium Offer Value Met Debt Enterprize Value Revenue EBITDA EV ! Revenue EV/EBITDA
LinkedIn 8/12/2026 65.22 60.45 59.28 12€.00 201% 38100.00 -2700.00 35400.00 4150.00 414.58 B.dx B5.4x
Ring 12/04/2018 NA NA NA NA 0% 1071. 0.00 107166 200.00 NA S5.4x NA
Slack 21/07/2021 4288 20.58 25.58 45.42 &% 37200.00 -533.48 3E266.54 1070.00 -373.01 33.8x NA
OwnBackup 18/10/2024 NA NA NA NA 0% 2800.00 0.00 2800.00 132.10 91.40 21.2x 30.6x
Twitter 2711012022 45.85 48.03 33,03 54.20 18% 55500.00 -1100.00 54400.00 £320.00 570.23 7.8x 56.1x
CyberArk 30/07/2025 434.48 376.15 406.88 471.54 Y 37800.00 -1100.00 36700.00 1750.00 350.00 21.0x 104.9x
Core Scieintific 710712025 18.00 17.07 1218 54.20 201% 13700.00 0.00 13700.00 858.81 -23.81 20.5x NA
Depop 13/07/2025 NA NA NA NA 0% 2100.00 0.00 2100.00 BE.55 1.30 24.3x Excluded
Afterpay 31/01/2022 S6.68 104.43 11829 125.46 30% 18100.00 -349.78 17750.22 670.83 43.65 26.5x A0E.Ex
Slack 21/07/2021 4288 20.58 25.58 45.42 &% 37200.00 -533.48 3E266.54 1070.00 -373.01 33.8x NA
Mean &7% 20.3x 1368.7x
Median 18% 21.1x B85.4x [
Max 115% 25.9x 285.9x
Min T 1l.6x 56.1x
EV ! Revenue Units Low Median Mean High
EV/Revenue 11.8x 21.1x 20.3x 25.5m
LTM Revenue ADA, 74T ADd 74T Al 747 Al 747
Implied EV 4,675,921 8,533,583 8,221,596 10,486,171
Plus: Cash 434,778 A34 728 434,728 434,728
Less: Debt (305, 288) (308, 288) [308,288) [305,228)
Equity Value 4,800,851 8,658,513 8,346,526 10,611,101
NASDAQ Share Price 56.08 101.14 897.49 123.94
ASX Share Price $29.16 £52.59 S50.70 S64.45
EV/EBITDA Units Low Median Mean High
EV/EBITDA 56.1x A3.d4x 138.7x 285.8x
LTHM EBITDA 55,733 55,733 55,733 55,733
Implied EV 3,124,904 4,758,908 7,619,786 15,935,856
Plus: Cash 434,778 A34 728 434,728 434,728
Less: Debt (308, 288) (308, 288) [308,288) [305,228)
Equity Value 3,249,834 4,883,838 7,744,716 16,060,786
NASDAQ Share Price 37.968 57.05 50.48 1B7.60
ASX Share Price 519.74 $28.66 S47.04 S87.55




Income Statement Life360

Income Statement FY2023A FY2024A 1HFY2025A! 2H FY2025E FYZ026E FY2029E FY2030E FY2031E FY2032E FY2033E FY2034E
Fiscal Period Start Date 0 2 1/01/2023 MO y24 / 140 25 1M & 2 140 1A 31 14 12 1A 3 14 34
Fiscal Period End Date 3L )22 3111212023 31 24 2 F112/2025 F112/2026 IL122027 )28 202 0 311242031 31/12/2032 31412
Revenue
Subscription Revenue 153,287 220,874 277,845 170,458 180,347 418,008 485914 578,134 688,758 BOE E58 834,801 1,087,775 1,200,848 1,351,878 1,524,657
Hardware Revenue 47,884 58,178 57,589 21,173 21,119 55,000 €7.212 82,570 98,580 11€.€38 138,734 158,338 180,220 207,384 238,502
Other Revenue 27,134 25,546 36,050 27,376 27,148 £7,058 78,415 91713 107.32€ 134,135 141,822 180,062 178,442 188,818 221,517
Total Revenue 228,305 304,698 371,484 219,005 228,612 540,068 635,540 752,417 892,714 1,047,480 1,213,457 1,386,176 1,560,211 1,758,082 1,984,676
Revenue Growth 33.46% 21.892% 34.28% 20.45% 20.65% 17.68% 158.30% 158.65% 17.34% 15.85% 14.23% 12.56% 12.68% 12.89%
Cost of Goods Sold
Cost of Bubscription Revenue (30,658 (30,975) [41,014) (23,180} [17.175) [35,808) [48,858) [85,057) [€5,40€) [78,820) (82,033} (101.887) (114,380} (128,743} (145,187}
Cost of Hardware Revenue 45,441} [47,384) [47,225) [18,781) [18,743) [48,813) [58,30€) [€2,5978) [81,583) (84,233 (107.&78) (121,525) (135,238} (150,872) (168,740)
Cost of Other Revenue 3.807) (3.522) [4,088) [2.874) [2.881) [E.850) (7831} [2.04€) (10,318} (11,822) (12,225} (14,187} (15,370} (1e.628) (17.873)
Total Cost of Goods Sold (79,707} [81,881) (92,327) [44,955) (38,799 [95,570) (112,892) (134,081) (157,307) (182,676) [209,6386) [237,400) [264,968) [296,243) [331,910)
Gross Profit 148,588 222,817 279,157 174,050 189,813 444,497 522,648 618,336 735,408 864,804 1,003,821 1,148,776 1,295,243 1,461,839 1,652,766
Gross Profit Margin 65.09% 73.13% 75.15% 7o.47% 83.03% 52.30% 82.24% 82.18% B82.38% B82.56% 82.72% 82.87% 83.02% 83.15% 83.28%
Gross Profit Growth 45.85% 25.20% " 40.77% s.06% " 22.16% 17.58% 18.31% 158.893% 17.60% 16.07% 14.44% 12.75% 12.86% 13.068%
Operating Expenses
Research and Development (102,480) (100,265 [113,071) [E2,6E1) (65,4100 (153,443} (172,258} (210,018} [24€,453) (285,052} (325.377) (364,818) (402,888) 443,551} (488,034}
Sales and Marketing 82,418} (82,072) [113,350) [74,181) [E7.470) (153,888} (174,855} [159,48€) (227,756} [256,7EE) (285,317) [312,06€) (335,844) (3e0,831) (387.263)
General and Administrative 48,110} (52,583) [E0,712) (33.,027) (32,57€) [77.843) [20,7€3) [108,385) (127,778} (153,018} [177.478) (203,52€) (22€,504) (25€,343) (28E,370)
Total Operating Expenses [243,009) [252,620) (287,133) [169,869) [165,455) [385,076) (444,923) (517,898) [602,034) [694,837) (788,173) (880,410) [265,034) [1,060,565) [1,162,669)
EBIT (24,411} [28,803) [7,976) 4,181 24,358 59,421 77,725 100,438 133,374 169,967 215,648 268,366 330,209 401,274 490,097
EBIT Margin -41.35% -5.78% -2.15% 1.81% 10.65% 11.00% 12.23% 13.35% 14.84% 16.23% 17.77% 15.36% 21.16% 22.82% 24.685%
EBIT Growth £5.43% 7a.24% " -56.62% 4g2.58% " 1058.21% 30.80% 20.22% 32.79% 27.44% 26.88% 24.45% 23.04% 21.52% 22.14%
Other Income [Exepnse)
Convertible Notes 1,788 [EB5) [B0B) o 0 0 0 0 0 o o o o o o
Derivative Liability 1,285 [118) [1,707) o 0 0 0 0 0 o o o o o o
Loss on Settlement of Convertibel Motes o o [0 o o o o o o o o o o o o
in on Settlement of Derivative Liability o o 1,524 o o o o o o o o o o o o
ain on Change in Fair Value of Investment o o 5,385 1,269 o o o o o o o o o o o
Other Income [Expanse) o 3,228 [1,208) 5,328 4,327 4,814 4,614 4,614 4,614 5948 8,735 9,538 11,489 18,175 18,759
Total Other Income [Expense) 3,081 2,427 3,350 6,597 4,327 4,614 4,614 4,614 4,614 5,948 6,735 9,939 11,469 16,175 18,759
Profit Before Income Tax ([EBT) [91,330) [27.376) [4,626) 10,778 28,685 64,035 82,339 105,052 137,988 175,915 222,383 278,305 341,678 417,449 508,856
Profit Before Income Tax (EBT) i ~40.00% -5.58% -1.25% 4.52% 12 55% 11_86% 12 56% 13.56% 15.46% 16. 79% 15.33% 20.08% 21.80% 23.74% 25.64%
Profit Before Income Tax [EBT) Growth -70.03% -33.10% NA 166.14% " 62.27% 28.58% 27.59% 31.35% 27.49% 26.41% 25.15% 2277 % 22 18% 21.80%
Income Tax [312) [E16) [71) [E06) [2,725) [10,713) [17,373) [22,168) [25,115) [37,118) [46,923) [58,722) [72,084) 88,082} [107,363)
Net Income [91,642) [26,760) [4,555) 11,384 25,960 53,315 64,965 82,886 108,872 138,797 175,460 219,583 269,584 329,368 401,488
Net Income Margin -40.14% -8.78% -1.23% 5.20% 11.36% 8.87% 10.22% 11.02% 12.20% 13.25% 14 46% 15.84% 17.28% 15.73% 20.23%
Net Income Growth -70.80% s2.98% " -142 54% 128.04% 105.38% 21.85% 27.59% 31.35% 27.49% 26.41% 25.15% 2277 % 22 18% 21.80%
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Assets

Current Assets

Cash and Cash Equivalents 88,718 68,984 158,238 432710 481,383 481,383 481,383 481,383 534, 802 873,515 293,886 1,148,878 1,817,535 1,875,827 2,543,282
Accounts Receviable 33,125 42,180 57,257 58,854 63,528 Te,849 20,129 108,787 128,899 lazg84 172,220 128,733 221,433 243,518 281,878
Inventony 10,826 4,089 8,057 8,673 3,615 4,125 4,873 5787 8,730 7.885 2,048 10,247 11,437 12787 14,328
Costs Capitalized to Obtain Contracts 1,438 1,010 1,028 1,231 287 1,073 1,218 1,381 1,588 1,720 1888 2,175 2,340 2,514 2,700
Prepaid Expenses and Other Cument Aszets 8,548 15,174 14,589 18,741 20,223 24,408 28722 34,004 40,345 47,338 54,840 62,846 70,512 79,454 85,685
Total Current Assets 142,655 131,427 240,989 521,209 549,753 567,648 586,406 609,362 770,223 879,197 1,231,964 1,418,680 1,923,256 2,220,198 2,931,678
Non-Current Assets
Restricted Cash 1,847 1,748 1,221 1,518 1818 1,819 1,818 1818 2,087 2,363 3,487 4,023 5,875 &,581 8,822
Property, Pl: nd Equipment 383 730 1778 3,042 3,188 3,809 4,080 4,881 5,341 6,132 7.027 8,011 5,058 10,178 11,380
Costs Capitalized to Obtain Contracts 626 834 1,049 885 1,113 1,739 2,583 2,940 3,356 3,806 4,258 4,692 5,087 5,469 5,874
Frepaid Expenses and Other Non-Cument Assets 7,134 €848 21,611 45,184 53,101 64,068 75,384 83 780 105,803 124,263 143,953 164,443 185,088 208,582 235,443
Right-of-Uze Azzet 802 1,014 683 512 233 o o o o o o o o o o
Intangible Assets 52,695 45,441 40,574 42,520 38,051 101,826 21,552 183,732 188,386 253,208 288,752 425,158 380,367 569,835 501,608
Goods 133,674 133,874 133,674 134,812 134,819 152,628 152,828 177,718 177,718 212,848 212848 258,872 258,872 317,428 317,438
Total Non-Current Assets 196,975 130,230 200,591 232,370 231,992 325,560 327,866 459,930 460,792 642,421 638,125 865,198 844,148 1,118,129 1,080,735
Total Assets 339,630 321,717 441,580 753,579 781,745 893,208 914,272 1,069,292 1,231,015 1,521,618 1,870,089 2,283,878 2,767,404 3,338,326 4,012,413
Liabilities
Current Liabilities
Accounts Payable 13,721 5,898 5,483 2,968 7,208 2,022 10,857 12,857 14,850 17,244 12,789 22,410 25,013 27,965 31,332
Accrued Expenses and Other Current Lizbilities 40,288 27,538 32,015 27,152 27,828 31,918 37.214 43,318 50,355 58,118 85,324 73838 80,718 BB.708 57,248
Convertible Notes 3,513 3,448 o o ] o o ] o o ] o o o o
Deferred Revenue 30,056 33832 39,880 42,833 48,235 55,784 65,646 T771e 92,208 108,185 125,339 143,178 161,156 181,584 204,598
Total Current Liabilities 87,645 70,815 77,338 72,951 81,969 96,722 113,517 133,693 157,414 183,557 211,053 239,229 266,886 298,267 333,579
MNon-Current Liabilities
Convertible Notes 4,080 1,058 o 308,228 274,832 253,300 118,222 78,082 o o o o o o o
Deerivative Liabiility 101 217 o o o 101 217 o o o 101 217 o o o
Deferred Revenue 2708 1,842 5,338 4,507 4,668 5,632 6,627 7,848 9,308 10,823 12,654 14,455 16270 18,333 20,696
Other Lisbilities 576 723 358 165 516 583 €85 738 227 1,070 1214 1,356 1,488 1633 1,781
Total Non-Current Liabilities 7443 3,838 5,697 313,970 280,116 259,626 123,752 86,706 10,236 11,993 13,969 16,028 17,756 19,966 22,486
Total Liabilities 95,092 74,653 83,035 386,921 362,085 356,348 237,269 220,399 167,651 155,550 225,022 255,257 284,642 318,233 356,066
Net Assets 244,538 247,064 358,545 366,658 419,660 536,860 677,003 848,893 1,063,364 1,326,068 1,645,068 2,028,621 2,482,762 3,020,093 3,656,348
Equity H
Common Stock &7 7o 75 78 78 78 78 78 78 78 78 78 78 78 78
Additional Paid-In Capital 501,763 532,128 ©48,124 £44,850 €71,283 735,877 B811,055 200,058 1,005,857 1,128,584 1,273,103 1,437,074 1,821,831 1,828,595 2,084,382
Accumulated Deficit / Retained Earnings [320) [285,143) [285,628) (278,314 [252,354) [152,033) [134,074) [51,188) 57,685 126,482 371,842 591,525 861,102 1,120.478 1,551,564
Accumulated Other Comprehensive Income [256,972) a3 44 [56) [58) [56) [56) [58) [56) [56) [58) [56) [56) [56) [56)
Tota Equity 244,538 247,064 358,545 366,658 419,660 536,860 677,003 848,893 1,063,364 1,326,068 1,645,068 2,028,621 2,482,762 3,020,093 3,656,348
Balance Check o o o 0} o o o o o o o o o o o
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Cash Flow Statement FY2022A FY2023A FY2024A 1H FY2025A; 2H FY2025E FY2026E FY2027E FY2028E FY2030E FY2031E FY2032E FY2033E FY2034E

| Period Start Date 1012022 112023 140142024 1011202 0712025 1/01/2026 1/012027 1012028 2025 101/2030 140142031 10142032

| Period End Date 31122022 11/12 3 31122024 3 N2 31122025 31122026 31122027 31122028 (2029 2030 311242031 311242032 1 11/12/203 314122035

22028 111242028 032

Cash Flow from Operations

Plus: Net Income 25,280 53,315 £4,285 82,886 108,872 138,757 175,460 218,583 269,584 322,368 401,488
Plus: iztion and Amaortisation &780 13,395 18,275 14,571 25123 21,709 38,314 37,365 58,809 57,868 82,189
Plus Based Compensation ] 27,043 £3,885 75,178 £2,002 105,592 123,208 143,540 183,971 184,557 207,262 234,787

in NWC 5,324 [12,518) [12,852) [15,502) 118,722 [20,885) [22,175) [22,081) [22,288) [26,4B0) [30,232)
in Other Current Assets 4 [1,245) [4,264) {4,450} [5,454) [5,528) 7,157} [7.700) 7,292 (8,030} [2,117) [10,425)
in Other Assets [4,055) [11,584) [12,189) [14,222) [17,059) [18,810) {20,142 (20,924 121,041 [23,855) [27,288)
in Other Current Liabilities 14 4,078 13,838 15,160 18,176 21,528 23,748 24,851 25,555 25,054 28,428 31,845
in Other Lizhilities r 512 1,142 1,204 1,114 1,583 1,757 1,876 2,058 1,728 2,210 2,520
Net Cash from Operations 65,377 117,000 143,490 170,973 220,398 263,245 332,223 396,526 485,175 566,396 584,845

Cash Flow from Investing
Less: PP&E CapEx [375) [8as) [1.043) [1.234) [1.484) [1.718) [1.581) [2.274) [2,558) [2.884) [3.258)
le Asset Additions [2,072) [4.725) [2.370) [8,126) [B.524) [7.BB5) [B.782) [2.583) 10,207} [11,075) [11.882)

Less: Intangible Asset Acquisition o 20,047} o [125,452) o [174,84%) o {231,120} o [253,128) o
Less: Right-of-Use Amortisation 218 283 o o 1] o o o o 1] o
Net Cash from Investing (2,228) [95,369) 16,412) [132,812) (8,459) [184,252) [10,752) [242,977) [12,867) [307,087) [15,148)

Cash Flowfrom Financing

Convertible Notes [34,386) (21,832} [137.078) (38,180} [78.062) o o o o o ]
Share Repurchases o o o o o o o o o o o
Common Dividends o ] o o o o ] o o o o
Net Cash from Financing [34,366) [21,632) [137,078) 38,160 [78,062) o o o o o o
Beginning of Period Balance 434,228 463,011 463,011 463,011 463,011 596,888 675,882 957,352 1,150,901 1,623,209 1,882,508

Met Cash Flow 28,783 o o o 133,877 78,854 321,470 153,548 472,308 258,288 B69,6857

End of Period Balance 463,011 463,011 463,011 463,011 596,888 675,882 997,352 1,150,901 1,623,209 1,882,508 2,552,204
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Income Statement Units Average FY2022A FY2023A FY2024A 1H FY2025, FY2026E Fy2027E Fy2028E Fy2029E Fv2030E FY2031E FY2032E FY2033E FY2034E FY2035E  Step
Items
Cost of Goods Sold
Cost of Subscription Fevenue X Subscription Reven 136w 20.0 4.0 4.8 136 a.5M a.5M 9.5 9.5 9.5M 9,521 -0.300x%
Cost of Hardw are Revenue ¥ Hardw are Revenue Togzom 34.34 G144 G20 aa. 86.7 G4.7 [ a0. 7 TE T TOTxi -E20x
Costof Other Revenue 2 Other Revenue 09 13.3 138+ N3 0.9 0.1 9.9% 9.6x 9.4 8.4 8.1 -0.3
DOperating Expenses
Rezearch and Development » Total Reverue 28.6% 44832 3373 30,942 Z8.61 28.6% 28.4% 28.2x% Zrax Z7Bx 272 Z2B.82 26.3% 25.8% 25.2% 24.6%
Sales and Marketing  Total Revenue M- 1% 40,453 3251 30.51 33.87 23.5% 28.5% 27.5x 26.5x 25.5% 24.5% 23.5% 22.5% 215 20.5% 12 -0
General and Administrative > Tatal Reverus 151 2107 1726 6.5 15,085 151 151 151 151 B 1514 1514 1514 151 151 151
Mon Cash Expenses
Stock Based Compensation ¥ Revenue .83 0.00 1264 .36 a7 naw nax T T Tnax T T T.am naw naw nani
Tax Expense
TanRate s 7 S i S SE & & & ZE i
fAccounts Receivable Units Average FY2022A FY2023A FY2024A 1HFY2025A; 2H FY2025E FY2026E FY2027E Fy20286E Fy2029E Fv2030E FY2031E FY2032E FY2033E FY2034E FY2035E  Step
Items
Beginning of Period 33125 42,180 57937 52,854 B3525 TE.643 40,193 108, 7aY 126,633 LEXEGE) 172220 136,733 221433 24356
Increase ! (Decrease] 9,055 1.a817 857 4,674 32 13,550 16,566 1.9z 21965 23,556 24,513 24,700 26,083 32,153
End of Period 33.125 42 180 57,997 58.854 63.528 76,643 30,139 106787 126,693 148_664 172 220 196,733 221433 249 516 281676
Accounts Receivable Days 52 Days 53 Days 51D0ays 57 Days 52 Days 52 Days 52Days 520ays 520ays 52 Days 52 Days 52 Days 52 Days 52 Days 52 Days 52 Days!
Itemns
Beginning of Period 10,526 4.033 a.0s7 3673 3615 4125 4873 5,787 6,730 T.855 3.045 10,247 437 12787
Increaze ! [Decraasze] 6. 727) 3958 1,678 [6.058) 510 T4 315 1.002 1.095 1.164 1138 1,130 1,350 1533
End of Period 10,826 4,099 8,057 9,673 3.615 4,125 4,873 5,787 6,790 7.885 9.048 10,247 11,437 12,787 14,326
Irventory Days 16 Daus 27 Days 13 Days 36 Days 6 Days 6 Days 15 Days 16 Daus 16 Daus 16 Daus 16 Days 16 Days 16 Days 6 Days 6 Days 15 Days!
Accounts Payable Units Average FY2022A FY2023A FY2024A 1H FY2025, H FY'2025E FY2026E Fy2027E Fy2028E Fy2029E Fv2030E FY2031E FY2032E FY2033E FY2034E FY2035E  Step
Items
Beginning of Period 13,79 5,896 5,463 2,966 7306 9,022 10,857 12,857 14,850 Tr.2dd 13,789 22,470 25,013 27965
Increase ! (Decrease] [7.835) [433) [2.497) 4,340 115 1635 2,000 213z 2,395 2545 2821 2,802 2952 3367
End of Period 13,79 5.696 5.463 2.966 7.906 3.022 10,657 12,657 14.850 17.244 19.783 22410 29.013 27.965 31.332
inwentary Dape i Gz Fitiane 45 Tiape S Hape Elizye S Hage Hd Haye Hd Uane 44 Dane 4 Gane 4 Hiape i Hiape S Tape S e S Haye 3 Hays!
Cash Units Average FY2022A FY2023A FY2024A 1H FY2025, H FY'2025E FY2026E Fy2027E Fy2028E Fy2029E Fv2030E FY2031E FY2032E FY2033E FY2034E FY2035E  Step
Items
Cash ¥ Total Cash 98.23 9752 99.24 EE] 93.7 99,7 99,7 99,72 99,7 99,7 99.7 93.7 93.7 99.7
Resticted Cash i Total Cash 18 2.5 0.6 0.3+ 0.3+ 0.3 0.3 0.3 0.3 0.3 0.3 0.3+ 0.3+ 0.3
Current Assets Units Average FY2022A FY2023A FY2024A 1HFY2025A 2H FY2025E FY2026E Fy2027E Fy2028E Fy2029E Fv2030E FY2031E FY2032E FY2033E FY2034E FY2035E  Step
lkems
Costs Capitalized to Obtain Contracts » Sales and M 0.7 16 10 100 0.7 0.7 0T 07« 07« 0.7 0.7 0.7 0.7 0.7 0.7
Prepaid Expenses and Other Curent fissets 14 Rever 4.5 37 5.0 3.9 450 450 452 4.5 4.5 4.5 4.5 4.5 450 450 450




Supporting Schedules (2) @ Life360

Non-Current Assets fverage FY20224 FY20238 F¥2024A 1HFY2025A; 2H FY2025E FY2026E FY2027E FY2028E FY2023E FY2030E FY2031E FY2032E FY2033E FY2034E FY2035E Step
Items

Costs Capitalized to Obtain Contracts ¥ Sales and M 0.8 0.7 0.8 0.9 0.7+ 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8 0.8

Prepaid Expenses and Other Current Assets % Fever 1.3 3.1 2.2 5.0 1.3 1.3 1.3 1.3 1.3 1.3 1.3 3 .3 1.9 1.3 1.3

Long Life Assets

Property. Plant and Equipment Average FY20228 FY20238 FY2024A 1HFY2025A: 2H FY2025E FY2035E Step

Itemns

Beginning of Period 333 T30 1,773 3042 3038 3609 4,030 4,661 5534 6,132 TOET &.0m 5.055 QAT
Plus: Capen 1.437 378 G386 1.043 1.234 1.464 1718 1,931 2274 2,555 .85 3.256
Less: Depreciatian (174] [213) 475 [i=31] [663) [Ti&d) [327] 1.035) (1.230) 1512 1,763) (2.045)

End of Period 393 T30 1,779 3.042 3,198 3,609 4,090 4,661 5341 6,132 T.027 8.01 9,058 10,179 11,390

Capex ¥ Reverus 0.16% 0.00% 0,00 0.00 0.66x 0,965 0.16% 0,165 0,965 0,965 0.16% 0.16% 0,155 0.16% 0165 0.15%

Depreciation

Useful Life

Salvage Valus

Depreciation
Depreciation fram Existing Property, Plant and Equipment 143 235 295 235 235 235 235 235 235 235 235
Depreciation fram Capex Purchased in HFY 2025 Ta 141 141 Rl 1d1 141 41 14 141 141 41
Depreciation fram Capex Purchased in Y2026 37 3T 37 37 a7 37 3T 3V 3T 37
Depreciation fram Capex Purchased in Y2027 a7 a7 av a7 a7 av a7 a7 a7
Depreciation fram Capex Purshased in FY2025 oz oz 0z o0z 0z nz 102 o0z
Depreciation from Capes Purchased in F¥'2023 121 121 121 121 121 121 121
Depreciation from Capes Purchazed in P 2030 35 143 143 3 1435 143
Depreciation from Capes Purchased in Y2031 163 j =1 =] 163 j =]
Depreciation from Capes Purchased in Y2032 135 135 135 135
Depreciation fram Capex Purchased in Y2033 222 22z 222
Depreciation fram Capex Purchased in Y2034 250 250
Depreciation fram Capex Purchased in Y2035 282

Total Depreciation 219 475 561 663 T84 az¥ 1095 1290 1512 1763 2045
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Intangible Assets Units Average FY2022A FrZ023A FY2024A 1HFY2025A 2H FYZ2025E FY2026E FY2027E FY2028E FY2023E FY2030E FYZ2031E FY2032E FY2033E FY2034E FYZ035E Step
ltems
Beginning of Period 52,633 45,441 40,574 42,520 38,051 101,536 31.552 183,732 166,356 233,203 266,752 425,156 380,367 563.5833
Plus: Capex TEIAT 2.0v2 4,723 5.370 B,126 6,934 7,885 8,762 9,583 10,307 1.075 1,832
Less: Amortisation 15,7411 15,541 (12.320) (15,714 [14,303) (24.333) (20,781 35,213 (36.073) [55.037) [56,103) (80,124)
Plus: Sequisition 1] 72,037 a 100,362 0 133.713 a 154,836 0 234 503 1]
End of Period 52.633 45,441 40,574 42,520 38.001 101,536 91.552 183.732 166,386 293.209 266,752 425,156 380,367 569.833 501,608
Capen ¥ R&O 3.07 0.00% 0.00% 0.00: 12287 3.07 .07 3077 3.07 307 3.07% .07 .07 307 307 3.07
Amortisation H
Lzeful Life
Salvage Valus
Amortisation
Amartisation from Existing Intangible fssets E1ES 11365 T250 5313 4335 533 B33 633 533 533 B33
376 793 793 723 793 793 T3 793 793 T3 a3
Bmartisation fram Additions Purchaszed in FY2026 203 203 203 203 203 203 203 203 203 203
Amartization from Additions Purchased in Fy2027 TSO05 7505 7508 TS05 TSO5 7505 T505 TS05 7505
Amortisation from Additions Purchaszed in FYZ025 fics] fras) 523 i) 325 525 b 525
Amartization from Additions Purchased in 2025 10415 10415 10415 0415 10415 10415 0415
Amortisation from Additions Purchazed in FY'2030 Gigid Gigd Gidd G4 Gigid Gidd
Bmartisation fram Additions Purchaszed in FyY'2031 14437 14437 14437 14457 14437
Amartization from Additions Purchased in Y2032 857 857 857 a57
Bmartisation fram Additions Purchaszed in FY2033 13022 1302z 1302z
Amartization from Additions Purchased in 2034 Joas 1005
Amortisation from Additions Purchaszed in FY'2035 24013
Total Amortisation 6541 12920 15714 14308 24339 20781 35218 36075 55087 56105 80124
Goodwill FY2022A FY2023A FY2024A 1HFYZ2025A 2H FY2025E FY2026E FY2027TE FY2028E FY2023E FY2030E FYZ2031E FY2032E FY2033E FY2034E FY2035E
ltems
Beginning Of Period 134.613 134,613 152,628 152 628 177,713 177,713 212,648 212,648 208,872 258,872 317,433
Plus: Goodwill Plug 1] 15.003 a 25,090 0 34.330 1] 46,224 0 58,626 1]
End of Period 134,613 152,628 152,628 177,713 177,713 212,648 212,645 258.872 258,672 F17.438 317.496
Acquisitions FY20224 FY2023A FY2024A 1H FY2025Ai 2H FY2025E Fr2026E FY2027E FY2028E Fr2029E FY2030E FY2031E Fr2032E FY2033E FY2034E Fr2035E
Ikems
Intangible Assets Acquisition 3,600 3,758 8,878 10,447 12,368 14,67 17,215 13,947 22,786 25,647 28,833 32,624
Intangible Asset Acquisition 3 Reverue 1o 155 15 155 o 1En 1e5 g 155 Fan i e
Goadwill 'rite Up 300 933 2,213 2612 3,092 4,305 4,987 5,696 6,412 T.225 8,156
Goodwill write Up 2 Intangible Azset Acquisition ey s Eey oy oy Yo E5 Yy o Ey oo ey oy S5
CapEx Schedule Average FY20224 FY2023A FY2024A 1H FY20254A; 2H FY2025E F2026E FY2027E FY2028E F2029E FY2030E FY2031E F2032E FY2033E FY2034E F2035E
Ikems
PP&E CapEx 375 886 1.043 1.234 1.464 1718 1.931 2274 2559 2,854 3.256
Intangible fsset Additions 20re 4,723 2.370 5,126 5,334 T.885 g.762 9,583 10,307 1073 n.832
CapEx 2447 5.615 6.412 7.360 8.453 3.603 10,752 11.857 12.867 13.958 15,148
Depreciation & Amortisation Schedule Average FY2022A FY2023A FY2024A 1HFYZ2025Ai 2H FY2025E FY2026E FY2027TE FY2028E FY2023E FY2030E FYZ2031E FY2032E FY2033E FY2034E FY2035E
ltems
PP&E Depreciation (213 [473] (561 [B63] [734] [327) 110331 (12300 1,512 (1,763 (2.043)
Intangible fsset Amartisation 16,541 (12.920) (15,714 [14,308) (24.339) (20,787 35,2151 (36.075) [55.057) 56,1051 (B0.124)
Total Depreciation & Amortisation (6. 760 (13.395) (16.275) (14.971) (25.123) (21,709 [36.314) (37.365] (56.603) (27.868) (82.163)
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Goodwill Average Fr2022A FY20238 FY2024A 1HFY2025A ZH FY2025E FY2026E Fr2027E Fr2028E Fy2023E FY2030E FY2031E FY2032E FY2033E FY2034E FY2035E Step
lkems
Beginning of Period 134,613 134,613 134,613 134,613 134,613 134,613 134,613 134,613 134,613 134,613 134,613
Plus: Additions 0 0: 0: 0: 0: 0: 0 0: 0: 0: 0:
Less: Amortisation 0; 0 0; 0 0; i 0; 0 0; 0 0;
End of Period 134.619 134.619 134.619 134.619 134.619 134,619 134,619 134.619 134.619 134.619 134.619 134.619
Right-of-Use Assets HAverage Fr2022a FY20234 Fr2024A 1HFY20254; 2H FY2025E FY2026E FY2027E Fr2026E Fr2029E FY2030E FY2031E FY2032E FY2033E FY2034E Fy2035E
ltemz
Beginning of Period =12 753 ] ] m  PlotArea j ] [ ] 0 0
Plus: Capen 0: 0: 1] 0: 1] 0 o 1] 0: 1] 1]
Less: Amartization of Lease [ E] [253] o o o ul o o] i} i} 1]
End of Period 512 293 1] 1] 1] 1] [1] [1] 1] 1] 1] 1]
Amortisation i
Useful Life
Salvage Value
Amortisation Schedule
Amortization 213 293

FY2022A

FY2023A

FYZ2024A

1H Fr2025A

Current Liabilities Units Average
lkems
Aerrued Eupenses ¥ Opex B4
Deferred Revenue ¥ Revenue 0.3

Convertible Notes

16,624
13.2%
3513

0.5
Tt
3443

Nt
0.7

g4
0.3

Convertible Notes Average
lkems

FY2022h

FY2023A

FYZ2024A

1H FY2025A

Beginning of Period
Less: Amoartisation
End of Period
Debt Amortization (Based on Maturity Period)
Debt Schedule Assuming Equal Amortisation

| 2H FY2025E FY2026E FY2027E FY2028E FY2029E FY2030E FY2031E  FY2032E FY2033E FY2034E FY2035E  Step
B4 B B4 5.4 5.4 3.4 B4 B
10.3% 10.3% 0.3% 0.3 0.3 10.3% 10.3% 10.3%
0 [i} i i} i} i i i}
| 2H FY2025E FY2026E FY2027E FY2028E FY2029E FY2031E  FY2032E FY2033E FY2034E
309,235 274,932 253,300 116,222 78,062 1] i 1] i 0 0
(34,3661 (21632 (137,078 (38,1600 (78,062
274,932 253,300 115,222 73,052 i 0 0 1] 0 0 0

BOP 309,235 274,332 183,288 51461 15,102
Maturity
Yingor fo Matai o Yiager F e S s Friagns £ linans
Assemed Amartisation ger Fiseal Periad FEIEE FLESE MLEZT FFI5F FoA e
EOP 274.932 183.288 81.461 18102 1]
Debt Amortisation [Based on CF Generation)
BOP 309.298 274,932 253.300 116.222 78.062
Actual Amartization Schedule 34,366 .64 17,833 385,120 TE062
Amount A ailable to Pay Down Debt (Cash Flow from Operations and Investing] BF SLEFE LErtrys JFF STLERF
Amortisation 34,366 21,632 137,078 38,160 78,062
Amociinaion Caming Sier & [t J a7 5360 7
EOP 274,932 253.300 116,222 78.062 0




Supporting Schedule (5)

Hon-Current Liabilities
lems

Average

FYZ02Z2A

FY2023A

FYZ024A

FYZ2026E FY2027E FYZ028E FY2023E FYZ030E FYZ031E FY203Z2E FYZ033E FYZ2034E FY2035E Step

1H Fr2025A; 2H Fr2025E

Derivative Liability 01 ZT7 ] 1 0 0 217 [Tl 0!  PlotArea | 01 217 o a:
Defened Revenus ¥ Fevenue 1043 113 0,605 144z 109 10d% 1G4 10d% 16d T 0ds L] T0d 14 10d% T0d
Other Liabilties 2 Opex 0.95% 0.24% 0.29% 013 0.05% 0.15% 015 0.15% 0154 015 0.15% 0154 0.15% 0.15% 015

Retained Earnings Average FY2022A FY2023A FY2024A 1HFY2025A; 2H FY2025E FY2026E FY2027E Fv2028E FY2029E FY2030E FY2031E FY2032E FY2033E FY2034E FY2035E Step
ltems
Beginning of Period [E78.314) [252,354] [133,033) [134.074) [51.188) 57E85 196,482 374z 531525 861,109 1,180,476
Plus: MetIncome 25,960 53,315 B4, 965 82,886 105872 138,737 175,460 213,583 263,584 329,368 401,485
Lezs: Dividends a a 1) a 1) o] a a a 1)
Dividend Payout Ratio priere frirr fefrocy frders fefrncg frires frfrie Peliincis frirr g A,
End of Period [252,554] [199.0339) (134,074 151.158) S7.E3S 196482 371942 591525 861,109 1.130.476 1,591,964

Interest Income Units Average FY2022A FY20234 FY2024A 1H FY2025A 2H FY2025E FY2026E FY2027E Fy2028E FY2023E FY'2030E FY2031E FY2032E FY2033E FY2034E FY2035E  Step

lkems £

Beginning Period of Cash 432,710 461,393 461,393 461,333 461,393 534,802 673513 993,866 146,678 1617.535 1675.927

Ending Period of Cash 461,333 461,393 461,333 461,333 534,802 673,513 333,866 146,575 1617.535 1875,927 2,543,282
‘Weighted Average Interest Income

Interest Income 4,327 4,614 4614 4,614 4,614 5,948 6735 9,933 11463 16175 15,753




M&A Supporting Schedule (1)

Precedent Transcactions

ImpLits

Compsmhiequred gy g S i
Dateof Transacion g @iiAenzs oo SUldlzz ] et ezl
Deal Structure

Target

Ofervae e e e S

Payment Method

Cazh

Cash > Deal Valus
Equity

Equity 3 Deal Yalue

Financial Contest

100002

5166

100002

Life 360 F+ Revenus
Intangible Asset Acquired

s Aruiia ey Aopad 5 Ravanoe
Goodwill Write-LUp

Sirgued hehina-Lib 5 daeanuiils desar o’

Coszt Cansolidation

229,34

R0 < Fevenue Discount
SO Ravaneea Dnmacenr i s aneedia Senar oo

SGEA - Reverue Discount
S R Feiernens Einsoct NS er Siiza

M&A Transaction Assumption

Balance Sheet ! Assets

Intangible Azset Aoquired > P Beverue

Goodwill write-llp 3 Intangible Azset Acguired

Deal Structuring
Cazh > Offer Yalue 100,005
Stock Uffer¥alee ¢ 0o
R&D Consolidation Assumptions

R&0 3 Reverue Discount 17 636
R&0 ¥ Beverue Discount M Intangible Assets Aoquired 1| 0.514)

SG&A Consolidation Assumptions

Cazt Saving = Offer Walue




M&A Supporting Schedule (2)

R&D Cost Synergy

R&D Historical Average FY20228 FY 20238 FY2024a8 1HFY2025A
R&DExpenze ¥ Beverue 3427 d4d. 533 3304 30443 28.61
M&A Activity Forecast Units 2H FY2025E FY2026E FY2027E FY2028E FY2023E FY2030E FY2031E FY2032E FY2033E FY2034E FY2035E
lkems
F&0 Cast Conzalidation .00 [0.20:4) 0,00 [0.105) 0,00 (@10 0,00 [0.905) 0.00: [0.105) 0,00
Mawing P&0 Cast Consolidation 0,006 -0.20% -0.20% -0.30% -0.30: -0.40: -0.40: -0.50: -0.50: -0.53: -0.53:
SG&A Run Rate
Tile and Jiobit Tatal Acquisition Size (US$mm) ZE3.7T
Lt Sz (LS mmd 13
i Biats Sorasd EYears
Linrr Siaiing 50 e ladas T.O7
Tile and Jiobit Bun Bate Units 2H FvY2025E FY2026E FY2027E FY2028E FY2023E FY2030E FY2031E FY2032E FY2033E FY2034E FY¥2035E
lkems
[5G&A Cost Consolidation 1.90 3.80 3.50 3.50 3.80 190 |
Future Acquisition Cost Savings Units 2H FY2025E FY2026E FY2027E FY2028E FY2029E FY2030E FY2031E FY2032E FY2033E FY2034E FY2035E
ltems
SG&A Cost Consalidation 0 B 0 3 0 12 0 16 0 21 0]
Future Acquisition Bun Rate Units 2H FvY2025E FY2026E FY2027E FY2028E FY2023E FY2030E FY2031E FY2032E FY2033E FY2034E FY¥2035E
lkems
Cost Saving from Aoguisition in Py 2025 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Cast Saving from Soquisition in Py 2026 127 127 127 127 127 127 127 127 127
Cost Saving from Acguisition in Py 2027 0.o0 0.oo 0.oo 0.oo 0.oo 0.oo 0.oo 0.00
Cozt Saving from Aogquisition in Y2025 177 177 177 177 177 177 177
Cast Saving from Soquisition in FvY2023 0.0o 0.o0o 0.o0o 0.o0o 0.o0o 0.00
Cost Saving from Acguisition in Fy2030 2.47 247 247 247 247
Cast Saving from Soquisition in Fy20031 0.0a 0.0a 0.0a 0.00
Cost Saving from Acguisition in Fy2032 327 327 3.27
Cost Saving from Aoguisition in Y2033 0.00 0.00
Cast Saving from Soquisition in Fv20534 4.14
Cost Saving from Acguisition in Py 2035
Total Cost Saving from Acquisitions 2 4 5 5 T 5 ] 6 3 3 13
Total Cost Saving from Acquisitions 1,900 3.800 5.073 5.073 6,847 4,947 5.516 5.516 8,784 8,784 12,928




DCF Valuation - Base Case Summary

Assumptions Units

General Assumptions
ASX Current Share Price as of 21/08/2025
Latest closing share price date

Assume Cash Flows are Generated at
Middle of Period Adjustment Factor

21/08/2025

Shares Qustanding Assumptions
Diluted Shares Outstanding
CDI Ratio

Valuation Assumptions
Spot Rate
WACC
2nd Stage Growth Rate
Terminal Growth Rate

Free Cash Flow 2H FY2025E FY2030E FY2032E FY2035E
Fiscal Period Start Date 107/2025 2 10172027 202! {1l /0152030 0112 1/01/2032 01, 012034 1/01/2035
Fiscal Period End Date 25 27202 112/2027 202 2/2029 3171272030 272 31/12/2032 11242 202034 31/12/2035
EBIAT

Adjusted EBITDA 58,161 204,413 264,006 395,501 7 7 807,033

EBIT 24 358 7 100,438 133,37 215,648 268,366 330,209 401,274 490,087

Less: Tax Expense (2,314) (9,947 (16,400) (21,192) (28,142) (35,863, (45,502) (56,625) (B9,674) (B4,669) (103,410}

TaxRate 10% | 17% | g 21% 21% | 21% | 21% | 21% | 21% 21% 219
EBIAT 55,847 126,754 152,778 183,220 235,954 279,719 349,999 413,077 501,701 582,436 703,623
Unlevered Cash Flow from Operations

Add: Depreciation and Amortisation [ 13,395 14571

Less: Changesin NWC 6,324 (12,518) (15,502)

Less: Changesin Other Assets/ Liabilities (710) (1,079) [266) (3B6) 1501) (2,332) (3,247)
Unlevered Cash Flow from Operations 68,222 126,554 156,125 182,304 280,261 611,491 752,213
Unlevered Free Cash Flow to Firm

Less: Capital Expenditures (1,043) i1,234) i1,464) (2,274) (2,559) (2,884) (3,256)

Less: Intangible Assets Additicns ) 16,126) (6,954) (9,583) (10,307) (11,075) (11,892)

Less: Acquisitions 0 0 (125,452) 0 (174,649) 0 (231,1200 0 (293,129) 0
Unlevered Free Cash Flow to Firm 65,775 149,712 49,491 233422 96,009 352,470 183,073 519,868 304,404 737,065

% Growth 385% -67% 372% -59% 267% -48% 154% -41% 142%
Discount Factor 0.36 2.36 3.36 4.36 5.36 6.36 7.36 8.36 9.36 10.36
Present Value of Unlevered FCFF 66,567 127,526 38,676 167,350 63,149 212,691 101,349 264,035 141,837 315,077




DCF Valuation - Base Case Summary (2)

Exit Multiple Approach Units

Present Value of Stage 1 Cash Flows 1,526,941
FCF™ 820,984
Present Value of Stage 2 Cash Flows 2,464 264
FCF™ 2,166,685

EV/ARR Multiple
FY2035 ARR

£y

13,839,847

Perpetuity Approach Units
Present Value of Stage 1 Cash Flows 1,526,941
FCF™ 820,984
Present Value of Stage 2 Cash Flows 2,464 264
FCF™ 2,166,685
Terminal Value 34,241 558
Present Value of Terminal Value 5,921,933
Total Enterprise Value 7,448,874
[+) Cash 432,710
{-) Debt (309,298)
Equity Value 7,572,286
Shares Qutstanding (mm) 85,612
Share Price (MASDAQ) 588.45
Share Price [ASX) 545,99
Current Share Price £43.72
Premium {Discount) to Current Price 5%

Terminal Value

Present Value of Terminal Value 5,666,593
Total Enterprise Value 9,667,798
[+) Cash 432,710
{-) Debt (309, 298)
Equity Value 9,781,210
Shares Outstanding (mm) 85,612
Share Price (NASDAQ) $114.25
Share Price (AS)) 555.41
Current Share Price 543.72

Premium {Discount) To Current Price 6%




DCF Valuation - Bull Case Summary

Exit Multiple Approach Units

Present Value of Stage 1 Cash Flows 2,876,662
FCF™ 2,157,514
Present Value of Stage 2 Cash Flows 8,002,006
FCF™ 9,865,827

EV S ARR Multiple

Perpetuity Approach Units
Present Value of Stage 1 Cash Flows 2,876,662
FCF™ 2,157,514
Present Value of Stage 2 Cash Flows 8,002,006
FCF™ 9,865,827
Terminal Value 155,916,217
Present Value of Terminal Value 26,965,053
Total Enterprise Value 29,841,715
[+) Cash 432,710
{-) Debt (309,298)
Equity Value 29,965,127
Shares Qutstanding (mm) 85,612
Share Price [NASDAQ) §350.01
Share Price [ASX) 5182.00
Current Share Price £43.72
Premium {Discount) to Current Price J316%

FY2035 ARR 867 880
Terminal Value 13,835,647
Present Value of Terminal Value 5,666,593
Total Enterprise Value 16,545,261
[+) Cash 432,710
{-) Debt (308,258)
Equity Value 16,668,673
Shares Outstanding (mm) 85,612
Share Price (NASDAQ) £194.70
Share Price (ASX) $101.24
Current Share Price 54372
Premium (Discount) To Current Price 132%




DCF Valuation - Bear Case Summary

Perpetuity Approach Units

Present Value of Stage 1 Cash Flows 862,357
FOF™ 320,822
Present Value of Stage 2 Cash Flows 653,700
FCF™ 547,586
Terminal Value 8,653,858
Present Value of Terminal Value 1,496,648
Total Enterprise Value 2,359,006
{+) Cash 432,710
{-) Debt (309,298)
Equity Value 2,482 418
Shares Outstanding (mm) 85,612
Share Price (NASDAQ) $29.00
Share Price [ASX) 515.08
Current Share Price £43.72

Premium (Discount) to Current Price -56%

Exit Multiple Approach Units
Present Value of Stage 1 Cash Flows 862,357
FCF™ 320,822
Present Value of Stage 2 Cash Flows 653,700
FCF™ 547,586
EV/ARRMuttipe LI
FY2035 ARR 1,867,880
Terminal Value 13,838,647
Present Value of Terminal Value 5,666,593
Total Enterprise Value 7,182,650
[+) Cash 432,710
{-) Debt (309,298)
Equity Value 7,306,062
Shares Qutstanding (mm) 85,612
Share Price (NASDAQ) 585.34
Share Price (ASX) 544,38
Current Share Price £43.72
Premium (Discount) To Current Price 2%




Reverse DCF - Finding what the market is pricing in @ Life360

Market Growth 16.90790%:
| Goal Seek 7 | | Goal Seek ? X | Goal Seek ? *
Set cell: E63| + Set cell: E63 * set cell: ER3 +
I Tovalue: I Tovalue: 43,73 To value: 43.72
1 By changing cell; *+ = By changing cell: *lF By changing cell: | FSMISISS| +




Perpetuity Approach - Sensitivity Analysis

Perpetuity Approach

Sensitivity of WACC against TGR
WACC, 7.0% - 11.0%
TGR; 1.5%- 3.5%

Sensitivity of WACC against 2nd Stage Growth
WACC, 7.0% - 11.0%
2nd Stage Growth Rate; 10.9% - 12.9%

2nd Stage Growth




Exit-Multiple Approach - Sensitivity Analysis

Exit Multiple Method

Sensitivity of WACC against EV/ARR
WACC: 7.09 - 11.0%
EW/ARR 3 4k -11.4x

Sensitivity of WACC against 2nd Stage Growth
WACC: 7.09 - 11.0%
2nd Stage Growth Rate; 10.9% - 12.9%

2nd Stage Growth

Sens itivity of 2nd Staeg Growth against EV/ARR
2nd Stage Growth Fate; 10.99% - 12.9%
EW/ARR 3.4x-11.4x

EV/ARR

WACC

2nd Stage Growth




4 Year IRR - EV / EBITDA Exit @) Life360

Internal Rate on Return

ltems Units LTH Year 1 Year 2 Year 3 Year 4
Initial Growth Comp Weight - 100% S0% T5% B0
Long Run Comp Weight - 0% 104 25% Al%
EBITDA 55733 88073 5553 156350 188524

EV/EBITDA 128.86x 128.6x 120.4x 108.0x 85.7x
EV 7.1e7.812 8,487 740 12,037 386 16,893,503 18,131,416

- [Met Debt) (123,413} (187,673 (212.287) (351.818) (381.225)
Equity Value 7.281,331 8,685,413 12,245,873 17,245,421 18,523,340
Share Price a5.2 101.5 143.1 2014 216.4
Retums 18.12% A1.04% A0.78% 7.41%
4 Year IRR 26.25%

Comparators EV [ EBITDA

Ticker NYSE:SPOT ! NASDAQ:BASE ' MASDAQ:CRWD NYSE:NOW ! MASDAQ:SHOP
Company Mame Spotify Couchbase Crowdstrike ServiceMow Shopify

Last Closing Frice SE88.47 S5420.55 SBBE.75 5142.11
Last Reported Fiscal YEAR End

Last Reported Fiscal QUARTER End

LTH EV ! EBITDA 128.8x 722 58.4 MM MM 7235 11g.48
NTM EV / EBITDA 55.2x 37.42 48.18 MM 83.91 34.4 3.4
LTM EV / EBITDA

Mean B9.8x
Median T2.4x

Max 122.5x

Min 3. 4x

NTM EV / EBITDA

Mean A8 3x
Median 41.8x

Max 53.0x

Min 3. 4x




Risk Free Rate

Risk Free Rate

Item Yields Weighting
5Year Bond 30-Day Moving Average 3.57% 25%
10 Year Bond 30-Day Moving Average 4.28% 25%
15Y¥ear Bond 30-Day Moving Average 4.41% 50%
Risk Free Rate 4.17%

Risk Free Rate

Date 10 Year Yield SYear Yield 15Year Yield
Jul-28-2025 4.35% 3.66% 4.72%
Jul-28-2025 4.34% 3.64% 4.72%
Jul-30-2025 4,260 3.57% 4.54%
Jul-31-2025 4,260 3.500 4.63%
Aug-01-2025 4.32% 3.63% 4.69%
Aug-04-2025 4.26% 3.52% 4.63%
Aug-05-2025 4.23% 3.54% 4.61%
Aug-06-2025 4.26% 3.57% 4.64%
Aug-07-2025 4,250 3.55% 4.63%
Aug-D8-2025 4,260 3.57% 0.00%
Aug-11-2025 4,250 3.565%% 4.62%
Aug-12-2025 4,250 3.55% 4.651%
Aug-13-2025 4.23% 3.53% 4.51%
Aug-14-2025 4.22% 3.51% 4.60%
Aug-18-2025 4.28% 3.54% 4.66%
Aug-19-2025 4.34% 3.60% 4.72%
Aug-20-2025 4.31% 3.57% 4.71%
Aug-21-2025 4,200 3.560 4.89%
Aug-22-2025 4,320 3.50% 4.70%




Cost of Debt

lot Area

Cost of Debt Summary

Method Rd Weighting
Interest Coverage Ratio 462%
Issued Securities Yield 0.00%
Altman Z-5core 4.62%
Weighted Cost of Debt 0.92%

Interest Coverage Ratio

Items FY2022A FY2023A FY2024A 1H FY2025A

Adjusted EBIT [94,411) 8,709 34,293 29,299

Interest Expense 0

ICR MA NA MA NA

Rating ALK

Average Rating AL

Risk Premium 0.45%

10-Year Government Bond 4.17%

Life360 Cost of Debt 4.62%

Issued Securities Yield

Issued Securities Mominal Interest Rate Facility Limit Amount Drawn
Convertible Notes 0.00% MA 320,000

Altman Z-Score

Metric Value Multiplier
Working Capital/ Total Assets 0.087 1.2
Retained Earnings / Total Assets -0.368 1.4
EEIT f Total Assets 0.006 3.3x
Market Value of Equity / Total Liabilities 18,684 0.6x
Revenue ! Total Assets 0.567 1.0
Altman Z-5core 11,211

Implied Credit Rating AAA

Spread 0.45%

Risk-Free Rate 4.167%

Life360 Cost of Debt 4.617%




Cost of Equity

Cost of Equity Summary
Risk Free Rate

4.17%

Beta 0.98
MRP 4.93%
9.00%

Cost of Equity

Market Risk Premium
Independent Experts MRP Date Weighting
KMPG MRF 5.00% 11705372025 B0%
Aswath Damadoran 4.66% 30082024 20%
Weighted Market Risk Premium 4.93%

Life360 Beta

Method Beta Weighting
Bloomberg 0.98 100.00%
Weighted Beta 0.98




Weighted Average Cost of Capital - WACC

WACC Summary
WACC 9.00%

Capital Structure Summary Unit ltem
Equity Value 7225215442
EV 100%
Cost of EQuity 9.00%:
Debt Value (123.412)
o 0.00%:
Cost of Debt 0.92%

Capital Structure Summary

Equity Value Unit Item
ASXListed Shares

ASX Share Price 543.72

ASX Shares Qutstanding 171,231,876
Market Capitalisation from ASX Shares 7,486,257 619
MASDAQ Listed Shares

MASDALD Share Price $85.17

MASDAD Shares Cutstanding 28,535,122
Market Capitalisation from NASDAQ Shares 2,430,336,353
Market Capitalisation 7,229.219442
Met Debt Value Unit Item

Met Debt (123,412)




Life360’s Diluted Shares Outstanding

Fully Diluted Shares Qutstanding

Life:360 FDS0

Current Share Price [NASDAGQ)

MASDAL Basic Shares Qutstanding

Implied ASX Basic Shares Qutstanding
ASXCDi

$86.17
20,438,840

57 07779

57,077,292

171,231,876

CDl Ratio 3x
Add: Additional Shares from Options 10,032,563
Shares Repurchased under Treasury Stock Method {1,5356,381)
Add: Unvested RSUs 0
Add: Additional Shares from Convertible Debt L
Add: Additional Shares from Convertible Stock L
Diluted Shares Qutsanding 85,612 414

Opticns
Tranche 1 4,816,119 £6.05 4,816,119 29,137,520
Tranche 2 5,216,444 $26.03 5,216,444 135,784,037
Totals 4,816,119 - 10,032,563 164,921,557




Second Stage Growth Rate

2nd Stage Growth Rate Summary

2nd Stage Growth Rate Summary
Last Forecast Period Growth Rate

Sustainable Growth Rate

Return on Equity 2H FY2025E FY2026E FY2027E FY2028E FY2029E FY2030E FY2031E FY2032E FY2033E FY2034E FY2035E
ltems
NPAT 28,820 58,940 71,595 90,028 116,111 146,532 183,952 227,631 280,344 341,192 418,265
Total Equity 425,397 549,359 697,257 877,376 1,100,132 1,371,887 1,701,418 2,096,404 2,566,878 3,124,194 3,788,508
ROE 6.77% 10.73% 10.27% 10.26% 10.55% 10.68% 10.81% 10.86% 10.92% 10.92% 11.04%
Retention Ratio 0.90 0.90 0.90 0.90 0.90 0.90 0.90 0.90 0.90 0.90 0.90
Sustainable Growth Rate 6.10% 9.66% 9.24% 9.23% 9.50% 9.61% 9.73% 9.77% 9.83% 9.83% 9.94%
Average 9.94%




Terminal Growth Rate (TGR)

TGR Summary

Driver Growth Weighting

USRegion 2.54% B7.70%
Internaticnal Region 2.60% 4.95%
EMEARegion 2.10% 7.35%
Terminal Growth Rate 2.51%

International Region

International Regicn Revenue

Total Revenue X

Internaticnal Region Revenue % Total Revenue 4.95%
Driver Growth
Historical GDP Growth .75%
Farecasted GDP Growth 217%
\Weighted TGR 2.60%

Historical GDP Growth

Year

2010
2011
2012
2013
2014
2015
2016
207
2018
2018
2020
2021
2022
2023
2024

Average GOP Growth

Forecasted GDP Growth

Year

U5 Region

Weighting of US Regicn in TGR

US Regicn Revenue
Total Revenue

US Regicn Revenue % Total Bevenue

Diriver Growth Weighting
Historical GOP Growth 2.74%
Forecasted GDP Growth 1.97%
Weighted TGR 2.54%

cal GDP Growth

Year

2025
2026
2027
2028
2029
2030

Average GOP Growth

2010
2011
2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
2022
2023
2024

Average GOP Growth

Forecasted GDP Growth

Year

2025
2026
2027
2028
2029
2030

HAverage GDP Growth




Terminal Growth Rate (Cont.)

Weighting of EMEAIn TGR
EMEARevenue

Total Revenue

EMEA Revenue % Total Revenue

Driver Growth Weighting

Historical GDP Growth 2.10% 75
Forecasted GOP Growth 1.50%
Weighted TGR 1.95%

Histarical GOP Growth Forecasted GOP Growth
Year Growth Year
2010 2025
2011 2026
2012 2027
2013 2028
2014 2029
2015 2030
2016
2017
2018
2019
2020
2021
2022
2023
2024

[ S SO — I~ I ]

Average GOP Growth

2 W o
= =

[==]

L T

[ S T B R T ]

Average GDP Growth




Revenue Forecast (1)

General Assumptions

Units

US'000s

Revenue Summary Fr2022A Fr2023A Fr2024A 1HFY2025A] ZH Fr2025E Fr2026E Fr2028E Fr2029E Fr2030E FrZ031E Fr2032E Fr2033E Fr2034E
1w ! M w ]
3 S0 H 3 :
Revenue
Subscription Peverue 153,287 220,974 277845 170,456 139,539 413,009 453,914 578134 595,799 805,555 934,901 10E7,775 1,200,843 1,351,573 1524 B5F
Hardw are Peverue 47,554 58,175 57533 21173 22,230 55,000 67212 52,570 35,530 6,635 136,734 158,333 180,920 207,354 F36,502
Other Pevsnus 27134 25,546 36,050 27576 #5575 57.055 TE.415 1,713 107,326 124,125 1,522 160,052 175442 135,513 2157
Total Revenue 228,305 304,518 71,484 219,005 240,645 540,068 535,540 752, 417 892,714 1047480 1213457 1,386,176 1560211 1758082 1984 676
Aaranses o IFE SRR Ay gy e ey R B aE I gy Loy 1 mEy T aEy mam
[US Reverue Summary Urits Fr2lz2d Fv20z36 FrZlzdfi  HFYe025A]  ZHFv2025E FrZ0zEE Frz0z FE Fv20Z5E Fv2023E Fv2030E Fv2031E Fv2032E Fr2033E FrZ034E Frz0esE|
Horth America 207,745 27272 325,78 191507 $329,708 $436,445 $515,574 $612,273 $726,352 $856,267 $393,244 41,135,465 +1,275,550 1,440,353 1,524,934
Adaethr maniza 57 Tosal Favanga iy Ky Eaos g g el Encd S fid A i ke ol Encd Encl
Siabrnapdion Flocenus
Sistrsiniion A - - - FETEFT REFZEET PRI PEEEFIT PERZ AT FLATTEE FEREEN FERTEL
Suatrnaineian A Ghawh T fdros L A figicd figeos fice g
Hanthana - - - v el KT 1R regaEs " w5 e wrsE " Lrrcs M s
Handhvans Shonsh -ds AR fefi fo a3 FEIE FEIE
S Fanances Eredocy REDSTS KIS fikic i otk g Errdr Errink i Eadurc emgosy T wmrass T RSIAS
Sl Sncaancas Sronesh Fgme " pok e fok e fadrid b e e
[Intern ational Pevenue Summary Units Freized FrElzsh Frededh  HFre0zSA]  ZHFrEDESE FrE0zEE FrE0zTE FrE0zgE Fr20z3E Fr2030E Fr2031E FrE03zE FreEngaE FrEn3dE FrE03sE]
International Regions 20,553 3173 45 597 77498 1z 528 136,391 153,074 156,295 719,187 755, 556 73,52 335,347 377,520 425 B35 451,443
i Famine & Fonad Sevance T 10 12 13t [ f fe A f fe fe fi fe fe
Sibunnaniion Floavanwa
Sidvrasniion A - - - 2L 19 Paticnleiny s £RTLEEE AT T Ercgns Ponging
Sitrnsgniian AT St 1T el M ET =T 1A BT S
Hangivana - - - FE IR Frrdr FEE I Eintrig Fec ¥y RETETT FEL TS PR TS
Ll Sincacas BT LT RTEET LTS RILTT AT LT AT EREyo FIT4TE Pt rleind R RETELT
[Reveriue Seament Summary Urnits Frelzzd Fr20z34 Frededh HFre0zSA]  ZHFYEDESE FrE0z6E FrE0zTE FrE0z5E Fr20Z3E Fv2030E Fr2031E FrE03zE FrE03aE FrE03dE Fr2035E]
Subscription Revenue
Subscription ARF - - - 4331865 $389,056 $451,377 $523.021 +624,284 $T41623 $571.050  #1.003,530 1,153,011 #1,296,707 #1.453,734 1,646,363
Feibrrnipiion AFE o " fr e o e T - i wa " e’ T o ficy
Hardw are - - - 429,601 $23,400 £55,000 $52 570 $98,590 £115,693 $136,734 #158,339 4180,920 £207,384 £238,502
Handhvans Shonsh Rr 5 i ety e frc e foc M fex fex
Oither Pevenue $27.134 $25.546 $36.050 $27.376 $30.079 #67.055 7 75415 7 #1713 7 #0736 #124.125 7 #141,522 7 #6006 T gIvEddz | $1353.513 7 $221517
Lrar Biogeances ionedfy piicy b o e foxte M pacy fisr Fs Fs




Revenue Build (2)

[Toral ARR Units 20224 Fv202348 FYz20z48  HFY20258] 2HFYZ025E Fv'2026E Fv2027E Fv2025E Fv2023E F2030E Fv2031E Fv2032E Fv2033E Fv2034E F2035E]
Annual Recuring Revenus $413,135 $516.435 607,436 $715,337 $548,348 $335.174 $1.151,352 $1.33.072 $1475,143 #1,656.613 #1.867,650
A i S frs oy X = " oy 7 S5 ek
MAU Forecast
MALI Summary Units 20224 Fv202348 Fez0z48  HFY2025 ZHFY2025E Fv'2026E Fv2027E Fv2025E Fv2023E F2030E Fv2031E Fv2032E Fv2033E Fv2034E Fv2035E
Morth America
Beginning MAU [mm) i} 43157 4771 51336 53157 63258 TaE15 005 03701 TESE1 123227 141341 154413
Flher Mane Chartomeans & & SoEs e Fa3r HEET iy 12555 e psy bl RIS MELT
Ending Customers 43157 4771 51396 59157 68288 T8815 91008 103701 16561 129227 141341 154413 168656
International
Beginning MAU (mm) - 0 36443 40253 42610 47520 52335 531 65311 TET4E 73451 #5653 31735 35141
Flher Mane Chartomeans & & el 4T S4Ts S SFH ) LTS ST SRR LTS LEEE
Ending Customers - - 36443 40283 42610 47520 52995 S9101 69911 T2746 79451 89853 N7ID 38141 104325
Total 73600 Sa000 34005 I0BE7E 121253 137916 156315 17E447 136012 215086 233135 252554 273581
il = TR 2P ME M M 22 Hx M Fx T Fx




Revenue Build (3)

Life360 App Membership Plans

Py 24 Customer Forecast
Q1 FY2025E Q2 FY2025E Q3 FY2025E Q4 FY2025E

MALGlab 2l manthly active users) F-r et 6.3 Ta.E
614 g B2 3 42
Mew MaLl 4.2 6.3 27
Paying Circles ? 2.4 25 2z 23
Growth 4.2 -12.0% 4.5
Mew Paying Circles 0.1 =03 0.1
Conversion Rate ? .61 3.54 .66 283
Life360 App Membership Plans 2024 Year 1H FY2ZD2Z5A
PC et )
International 0673 0.706
us 1718 1.730
International 28
us T2
MaL mm a3 ga.0
s mim 45
Intermnational 33
U= S 47.71
International g 40.23

ription Fo

Uitz

Beginning MAL [mm) 000s TIE00 T9.600.0
Plus: New Customers - --
Ending Customers 0o0s - T9.600.0 83.000.0
Eeginning Faving Circles [mm) — 1,800.0 et 24000
Plus: Mew Paying Circles -— - -

Ending Paying Circles 000s - 1.800.0 2.400.0 2.500.0
Eeginning Subscriptions 000s - 2.400.0 b rpr 31000
Plus: Mew Paying Circles 000s -— — — -
Ending Paying Circles 00o= -— 2.400.0 Z2.300.0 3.100.0
Eeginning Hardw are Subscriptions 0o0s - 500.0 S00.0 600.0
Plus: Mew Payving Circles 000s -— - -

Ending Paying Circles 000s —— 600.0 500.0 500.0

ARFPC [Average rev per paving circle)
ARPPS [Bnnualized total subeription reverue]
ASP [Met fverage SalesPrice) ?

Units

12109
9353
1348

T
Trar
BEd




Revenue Build (4)

US MAU Summary

Beginning MAL [mm) - - - 43156.6 47708 51335.9 S9156.7 BE2ET.7 Ta515.1 J1007.6 03700 TB561.3 1232271 1413405 154412.5
Plus: Mew Customers - n.o 36851 TTED.S J131.0 10527.4 12132.5 12693.4 128603 12665.5 12137 130721 14243.2
Ending Customers - - 431566 47708 51335.9 531567 B3237.7 TaE15.1 JI007.6 JER] TIB561.3 1232271 141340.5 1544125 1636560
Beginning Paying Circles (mm) - - 1558 5 17180 1.769.6 1.930.3 2,226.6 25782 29771 34426 39272 4.415.1 4,907 53642 5,663.2
Plus: Mew Paying Circles - - - - 14063 236.23 348.60 401.91 465.43 454.61 430.33 483.55 462.47 433.06 543,77
Ending Paying Circles - 1.288.0 17160 1,789.6 1,930.3 2,226.6 2.570.2 29771 34426 39272 4.418.1 4.900.7 5,364.2 5.863.2 6.407.0
T.863 1535 15.663¢ 15.61 15.643 14.083
MAU Growth Rate
Implied MAL Growth Rate T.r2d 15,1005 15,435 15,4163 15,4700 13,345 12407 0,566 3374 .24 3.27d%
LAT Finpcalation rowh 2023 Mational P 0.002 0.00: 0.0 0.00: 0.00: 0.002 0.00: 0003 0002 0005 0002
LT Ehiidhan 25 potalpopwianion BOFT Child pop 0.3502 0.30: 0.23:7 0.27 0.323 051 0.2 027 0.23:% 017 0155
LT Sinariphione Dvasctip Smarphone ysze 0.002 0.00: 0.0 0.00: 0.00: 0.00:; 0.00: 0003 0002 0005 0002
A oation Aanad Sanvinas Mackar Sins & £k Marth Americal 15105 150 1510 150 150 13,590 12.08% .57 9062 9.06% 906
Aeat o 0005 0002 0005 0002 0002 0005 0002 0003 0002 0005 0002
Flar Fracding LLS, Pet\wlearat 0005 0002 0005 0002 0002 0005 0002 0003 0002 0005 0002
Eldianfr Mondoniug Horth America £ 0.002 0.00: 000 0.00: 0.00: 0.00: 0.00: 0003 0002 0005 0002
03 s v 0e 0.6 0e
Mactar Shana
Flar Fracding LLS, Pet\wlearat 530 0043 0002 0003 0002 0005 0.00:
LAT Finpcalation rowh 2023 Mational P 0.582 06T 0.59: 0.57: 0.55: 0545 0.52:
LT Ehiidhan 25 potalpopwianion BOFT Child pop 0143 051 0.2 0.27: 0.23:% 017 0155
LT Sinariphione Dvasctip Smarphone ysze 125 0.95: 058 0.5 081 0.7 065
Eldianfr Mondoniug Horth America £ 0.002 0.00: 0.00: 0002 0002 0005 0002
Implied MAU to PC Conversion Rate
382 382 382 382 382 382 382 382 382 3820 382

Implied Conversion Rate




Revenue Build (5)

Initizl ARF

- - - $240,651 $240,651 $260,316 $304,753 $361,063 $430,54 {517,755 614,612 §719.153 $528,557 $338,523 $1,064,013
[+) Met New ARR - - - - 13,635 44473 56,274 63,778 56,514 36,857 104,547 103,178 10,152 125,454 144,285

= = = $240,681 $260,316 $504, 7691 $361,065.3 $430,840.9 $517,154 8 $614.612.0 §719,158.9 $628,336.8 $936,528.6  §1,064,012.9  §1,208,295.0

ualization Factar igx f2x 12 12x t2x 12 12x t2x igx f2x i2x igx f2x 12 12x

plicd MRR = — — $20,057 321633 $25.339 330,083 $35.903 343,146 351,218 353,330 $69,028 37821 188,668 00,631
ARPPC [Average rer per paging circle) 12109 tEo 15445 T ez 16FE Ty 854 575 E5EET s5tas 255547
5% HIE 7.55% T.55% 1.55% T.04% 6.54% 6.03% 5.53% 5.53% 5.53%

ARPPC Growth
Inflation Grasrth ZEO%! ZE0%! 3 ZEO%! 250k
Trippls Tisr Memborzhip Premium FEEH A5 FRry ERELy EErt EXE EEHS
0 0E a7

Eieginning Subs<riptions [mm)

- -- EELEg 35TA 423.50 4B2ET 53254 E14.74 O350 51326 IFFES 1,043.30 1163532 1272357 1,330.05

Plus: Subscriptions - -- - - 3347 E3.56 §2.20 477 103.76 114.27 1577 14.02 109.05 NES 128.22
Ending Snbscriptions -- 42350 357.32 42550 462 6T 532.54 614.74 T09.50 #19.26 83353 1,043_30 1,163.32 1,272.37 1,390.05 1.518.27

0.30% 0.0 0.90% 0.30% 0.90% 0.30% 0.30% 0.90% 0.30% oA 0.30% 0.30%

Initial &SRR

- - - fatzadge jal2a4.52 §22,305.15 j26.552.42 $30,206.73 §36,076.24 4221500 54578153 §55.562.17 jea 4213 $63,157.55 §TRE01.42

+] Met New ARF - -- - - F1L650.53 Ja.627.27 457457 $5.169.45 $E156.T6 $6.545.53 36.500.55 $6.565.14 $6.750.04 $T.444.07 $5.515.03
ARR = - - 121,224 852 32230515 326,532 42 130,306.73 $36.076.24 $42.213.00 $48,761.53 35556217 162.427.31 163, 157.35 176.601.42 364, 915.16

«] Annualization Factar 12x 12x 12 12x 12x 12x 12x 12x 12x 12x 12x 12x 12x 12x 12x
Implicd MRER — — — $1.763 31,303 12,211 13,576 13.006 13.518 $4.063 14,630 15.202 15.763 $6.383 $7.076
ARPPC [Average rev per paging <ircle) 4342 RS kg LEA4Z EREE FERE FREE FAEE Exr Endy b S ELRE EEZE £l
Inflation Impact

Inflation Growth .50 2.50%: 2.50%: 2.50%: 2.50%: 2.50%: 2.50%: 2.50%: .50 2.50%: 2.50%:




Revenue Build (6) @ Life360

[Hardware Revenue Summary Fource Units Franzas Frenzss Frid s iHFv2025a 2H Fv2025E Fve026E Fv202TE Fve02sE Franz3E Fre030E Fran3iE Fran3zE Fve03sE Fran3dE F72035E|
Hardware Revenne A7, 884 58,178 57.583 21,173 24423 57,357 10,087 #6073 102,730 121,518 142,373 164,615 187,546 215,237 247,277
AEE T Growed Sae
U Hardware Revenue 20,153 46,455 53,053 65,155 74,534 54,373 4,505 104,736 114,527 125,553 135,017
Inksrnational Hardware Revenus 3216 & .56 12177 1412 24,056 32,328 42,226 53603 G603 1,438 100,455
13.17% 14.85% W37 20.23% 23.42% 26.60% 29.68% 32.56% 3547 3T7.86% 4064
ASP IFAE FEF2 fo 2 ) Lo = 9 15 L2 rEFE 20.22 2673 2L24 SLFT 23 Ff 33 8F
Hardware Units A 15 LA faL ) LFE¥ & FFF S EEL £ £74 208 £ 8rF £ 565 L 7¥f EEIF D E4F r0.Err
[A2P Summary Fource Units Fan2as F20234 Fran24s TH FY2025A 2H F2025E FYV2026E FYV2027E FYV2025E Fan23E F2030E F2031E F2032E FV2033E F2034E F2035E|
ASP 13.48 13.72 1564 1612 110 1814 1924 19.72 2022 2072 1.24 2137 2.3 22 87

Inflation Impact
Inflaticn Grawth L0k FEH FEIEH 2.50%: L.E0%} oE0%: R 0% I S0k 250y

Tramp Tarrif Impact

Implied Trump Tarrif Impact 3.5% 3.5% 3.5% 3.5% 0.0 0.0% n.ox n.ox 0.0%
Trame Forei .00k 10.00%: 0.00%: 10.00%: 0ons: 0.00%: n.oox: LR H 0.00%:
Fasedone Lo Consumer N httpe ey 3R.00%! FR.00%: 35.00%! 35.00%§ 0.00% 0.00%; 000k 0.00% 0.00%

Market Share Growth

Dizcretionary Epending
| Hardware Units Summary Source Uniks Fran2as Fra02sa Fian24s HFv 20252t 2H FY2025E FYa026E FYa027E Fra02sE Fr2023E Fa030E Fran3iE Fra032E FY2a033E FransaE FY2035E|
Total Hardware Units 4316 4197 1354 1515 3355 3864 4474 5209 6011 6566 751 8633 645 10811

U Hardware Units
Tile + Jicbit 154 12527 2Ma 3034 3306 3173 4174 4561 433 52Tl Sedd 6034
Pet Tracker 1] 52 2 140 161 BT 213 240 266 a skl 347

W rerage rumber oF pots por howsolord 2 2 2 2 2 2 2 2 2 2 2 2
Elderly Ranitzring ] ' 23" 33" 2N 45" ks 51" B4 I 7" &%
Farsentoge of L Bopulstions Whe drz Eiderly 1 % ™% 1% % L] JIE] 1= % ™% Lk %
A rerrge namdar S $i5rle par beusahots 2 2 2 2 2 2 2 2 2 2 2 2

Inkernaticnal Hardwars Units
Tile + Jiobit 1w 200" 435 &M a0s 1220 1533 2055 2524 J056 3652 4333
Pet Tracker o 3 10 n 13 14 1% i 13 20 22 23

LR Mryrotodas whe dave of feasd Fped ity ity i ik iy ki = = ity M ki iy

A revage namber of pots por deusedold 2 2 2 2 2 2 2 2 2 2 2 2

Elderly Manitaring 0 0" 5" 5" [ T 5" 5" L w" 0" "

Farcondage of L5 Fapalations ke dre Siaordy ™= 1% 1% 1% 1% % 1% ™ 1% 1% 1% 1%

A rerage number of aldorlp por bowsabold 2 2 2 2 2 2 2 2 2 2 2 2
UE Hardware Forecast

International Hardware Growth Rate 5.80% 1160% 1.60% 160% TE0% 0.44% 9.25% G.12% 6.O6% 36X 6.96%

US Hardware Growth Bate 17.33% 34.73% 34.79% 34.79% 34.79% H.08% 27.45% 23.85% 20.29% 20.23% 20.29%

Market Growth

Emart Tracking Market Growth EmarkTracker v e feeari SEOY HEOY SLEY | fEEELN L5ED LAY

% Population Growth httpetiwewy cor Loot frfe e Lol e ot & ol Lot e

03 & 06

LIE Population Growth htbpetvemw cor ok ool fieer R Lol e oo Aol




Revenue Build (7) @ Life360

International MAU Semmary

Eeginning MAL [mm] -- FE445.4 40,2632 42,610.2 4TS 52,3950 53,1011 B5,910.8 T2 7456 13,4510 85,8531 91,1347 26,1407
Plug: Mew Customers - - 23211 4.909.6 4752 61061 5,509.7 66548 6,705.4 E408.1 5,955.6 E546.0 E.TE4.7
Ending Customers - -- - 40,2532 42,6102 AT519.6 52,395.0 53,1011 630108 T2.7T45.6 T3.451.0 85,8531 ILTIT 5. 140.7 104.325.4
Eieginning Paying Circles [mm] -- - i R BTE0 ETE.0 a4 G070 04,7 1056 11351 12571 13767 14311 1537.0 1102
Pluz: Mew Paying Circles - - - - 441 g1.60 ] 105,95 12150 121.93 N3.64 N4.53 10530 13,25 12103
Ending Paying Circles - 308.5 BTE.0 BTE.0 a4 HOT.0 047 1.013.6 1.135.1 1.257.1 1LIT6.T 14911 1.537.0 1.710.2 1.531.2

MAU Growth Bate

Implizd MAL Graweh Rat: 5.TEIN nsaax 522y a2y nsa2x 10.370% az2isx BA13% E.313%
drternationad Maries Eomotrrtion 1331 nsax: H 15258 nsax: H 10,3758 a2k BA%: E.31%:
St Fractor Aot Emart Tracker fe 000%: [LEH 0.00%: 000%: 0.00%} 0.00%: 0.00%
03 03 06 0
Implied MAU to PC Cosversion Rate
Implicd Conversion Rate 1.78% 118% 1.78% 118% 1ran 1.78% 1i8% 1T8% 1.18% 17E% 1.78%

Linits
Initial ARR - - - 191,154 191,154 136,364 0,12 125,552 144,737 6T 453 1,556 217,33 1243146 FE6E,379 $236,543
[+] Met Mew ARR - - - - 5,750 13,148 15,170 15,914 22,656 24,373 25,475 25,515 25,233 25,463 32,120
ARR = = — 191,184 136,964 o123 1125, 682.3 144, 736.7 1167, 482.6 $191L.856.1 2173315 1243.146.1 1268.373.4 1296.645.5 1328.963.1
=] Annualization Factor 12z 12x 12 12z 12x 12z 12x 12 12z 12x 12z 12x 12 12z 12x
E ed MER = = = 17593 15.080 12176 310,430 112,066 113,357 115,988 31811 320,262 122,365 124,737 127,414
ARPPC [Average rev per paying circle) 121.03 freton - LEREF LA RE! BT 1REET iy EERIE EREET EFLAS EE55
Inflation Impact 3 036X 15 665% 15.665%
InFlation Growth 250%! EEICH 2E0% 2.50%: 2E0% 250%! EEEH
Tripple Tier Membership Premium 4825 4.92%1 4.92%1 44351 5.94%1 2.595%: 2.95%1
0.3 0& 0.6 0E

Eizqginning Subscriptions [mm] - - RES AT s 16:3.50 173.26 133,32 222.38 243,64 271.23 306.05 33426 36122 i RE] 41253
Plus: Subscriptions - - - - A.T6 2065 2503 25.63 2565 2815 28.21 2636 2487 26.70 2854
Ending Subscriptions - 16550 141.25 16550 1326 135,32 222 35 248 64 27123 30605 33426 361.22 38613 41283 44143
Implied MAU to Subscriptions Conversion Rate
Implicd Canversion Rate 0.42% n42% 0.42% o42% 042% 0.42% 0.42% 0.42% 0.42% 0.42% 0.42% o42%
Lnits
Initial ARR - - - $5,5T6.27 $5,376.27 $5,570.53 $3,943.25 $11,16:3.13 1257040 $14,172.13 $15,520.10 $17,477.23 $13,100.46 $20,64160 $22,3300435
[+] Met Mew ARR - - - - $434.62 1,072,533 $1,225.85 $1,401.27 $1,601.73 $1.647.91 $1,657.12 $1,6235.23 $1,541.15 31,658 65 $1,550.75
ARR —_ - —_ $+6.376.27 $8.870.83 $£3.943 28 $11,163.13 $12.570.40 1417213 $£15. 82010 T ATT 23 119,100 46 $£20,641.60 12233048 124, 18126
[=] Annualization Factaor 12 12x 12 12x 12x 12x 12x 12x 12x 12x 12x 12x 12x 12x 12x
plied MRR — - — 1698 $733 1823 1331 11,048 $1.181 1,318 $1,456 11,532 $1.720 $1.861 12,015
ARFPC [Average rev per paying circle] 4342 ELF by A5LE FREE FLEE rrEe e i) FREF Loy E-toky ) ELRE S5 Ll




Revenue Build (8)

o Rer Forecast
57,455
[Dther Revenus Summary Source Units Fra0zas Fra0ass Fra0zdd H Fran2sa ZHFr2025E Y 2026E FV2027E Fr2025E Fr2023E F72030E Fr2031E F72032E FT2035E F2034E F72035E]
Other Revenue 21154 25,546 36,050 21,376 30,013 67058 1545 EIRRE] 107,326 124,125 141,522 160,062 175,442 195,513 221517
Dt & Partnerships el ZEESE SR STETE Fagrs " R nEAEE SEAF HIRRSE LA IE RS LESGES Rz LEEES SEEI
L5 S Fevenie E 55 FEENE FLEE SRR 25508 = SERES tory SRERT e LERE feot) FRERST 1RRERE LRSS
fntreaationad Siber Sovanve ZALF SEET 4455 45T i ] SEAE i LTS =g e FEHRET FHOE e FRELS
Plot Area
Other Revenue Growth 287X —ru—vzé 16.34% 16.96% 17.02% 15.65% 14.26% 12.56% 145% n42% n42%
Losation basod adartising gredt Location-baged Advertizing Market Size $ Outlook, 2030 2.85% 2.85% 2.85% 2.85% 2.85% 2.85% 2.85% 2.85% 2.55% 2.55% 2.55%
AL rmneed SEC 106 683" 14z’ 16ax” 1T 1nTEx " 1244x" oax " arsx” saax " a5 " 5A5%
bl Digitad davertising Mactat Srensd i = iz A 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
bt Digiead davertizing Merkat Srawed z iz H 2.a1% 2.a1% 2.a1% 2.a1% 2.a1% 2.a81% 2a1% 2.310% 2.310% 2.310% 2.31%




Internal Rate of Return (IRR) @ Life360

Internal Rate on Return

ltems Units LTM Year 1 Year 2 Year 3 Yeard
Initizl Growth Comp Weight - 100% S0% T5% &0%
Long Run Comp Weight - 0% 10% 25% A%
EBITDA 5733 65360 57431 152539 186725

EV/ERITDA 128.68x 128.6x 120.4x 108.1x 85.8x
EV 7,167,218 8,408,111 11,730,633 16,529,933 17,888,186

- [Met Debt) [123,412) [1B8,4€1) [208,023) [345,170) (383,331)
Equity Value 7,291,331 8,592,572 11,538,726 16,875,103 18,271,526
Share Price 852 100.4 138.5 187.1 2134
Retums 17.85% 35.84% 41.35% 5.28%
4Year IRR 25.82%

Comparators EV [ EBITDA

Ticker ASX:360 ABX:XRO NYSE:ZPOT : MASDAC:BASE MASDAQCRWD {1 NYSE:NOW MASDAQ:SHOP
Company Name i Xero Spotify Couc Crowdstrike SenviceMow Shopify i
Last Closing Price S167.88 S889.47 524, S5420.55 SBBE.75 514211

ast Reported Fiscal YEAR End 15/05/2025 31122024 31110/2024

a5t Reported Fiscal QUARTER End MA MA
LTM EV / EBITDA 128.6x 722 59.4 M MM 7235 116.48
MTM EV / EBITDA 36.7x 37.42 48.16 MM 68.91 34.4 34.4
LTM EVJ/ EBITDA
Mean B5.8x
Median F2.4x
Max 122.5x
Min 34.4x
NTM EV § EBITDA
Mean 48.5x
Median A1.8x
Max 54.0x
Min 34 .Ax




Analyst Consensus

General Inputs

Date of Source 21/08/2025
Source Bloomberg

Firm Date Analyst Recommendation Target Price

Morgan Stanley 1270852025 James Bales Cverweight 54

Godlman Sachs 12708/ 2025 Lindsay Bettiol B 45.1

RBC Capital 127082025 Wei-Weng Chen Outperform 45

lefferies 12/08/2025 WeiSim B 50

Citi 12/08/ 2025 Siraj Ahmed B 7

Morningstar 12/08/2025 Roy Van keulen Sell 21

Bell Potter Securities 12/08/2025 Chris Zavage Bu 47.5

Evans and Partners 12082025 Paul Mason Positive 46.57

Barrenjoey 12708/ 2025 Eric Choi Overweight 45




Life360 Web-scraper

Life360 Web Scraper to track the number of articles on subscription revenue, hardware revenue, pet tracker and elderly monitoring.

"Subscription revenue":

"Other revenue":
r*\bads?\b"],
"Hardware" :
r*\btracker(s)?\b"],
"Pets":
"Elderly":
alert\b"],
}

COMPILED

t}

'(Life360 OR "Life 360" OR Tile OR Jiobit) AND °*
'(subscription revenue OR "other revenue" OR hardware OR pets OR elderly)®

s =4
"engine":

"google",

“tbs":
S

" _lower( )
in COMPILED.items() if a

s.get("https://serpapi.com/search”, params=params).json()
get("news_results", [])

a.get("title, "»)

[r"\bsubscription revenue\b", r"\bsubscribers?\b", r"\bARPU\b"],
[r*\bother revenue\b", r"\bdata (licensing|moneti[sz]ation|sales)\b",
[r"\bhardware\b”, r"\bdevice(s)?\b", r"\bTile\b", r"\bJiobit\b",
[r"\bpets?\b", r"\bpet tracker\b", r"\bJiobit\b", r"\bdog|cat\b"],
[r"\belderly\b", r*\bsenior(s)?\b", r"\bfall detection\b", r*\bmedical

"url": url, "categories": "

p in v] fo v in RULES.items()}

/(p.search(

== Counts by category ===")
df["categories"].str.split(";

" ).explode( ).value_counts( ))

G Retrieve related articles using SerpAPI webscraper

Q Narrow search scope using key words and date range

Count and organise results to highlight how often each
revenue stream is discussed in recent news.




Life360 Ownership and Insider Trading @ Life360

Insider Trading Volume

1 1,285100 shares 2,706,293 shares

1 4419670 shares 1,817,946 shares

Sold By Individuals Bought By Individuals

Sold By Companies Bought By Companies
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